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Photographer: Giuseppe Ciaola
gc@giuseppeciaola.com

En Vie's cover photographer for the January issue.

Giuseppe is a highly experienced photographer
with a great eye for beauty, is reliable and hard
working. As an ltalian living in Shanghai for
over 8 years, he is the epitome of professional
and gets the job done; a great connection for
professional work.
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1. A Colourless Horizon

So what’s the colour to be seen in next Spring/Summer? It seems
not being seen is more the point according to many shows this year.
Spring/Summer collections of 2010 can be remembered least for their
colour and most for their neutral tones of white, beige, ivory, olive and
terracotta. But it’s nothing to get dark over... take New York Fashion
Week. The designs of Donna Karan, Alexander Wang and G-Star opted
for many of these softer tones and by doing so made us think about
the cut, silhouette and wearability of the garments. Perhaps it’s a sign
of tighter economic times and consumer preferences for enduring looks
or perhaps quiet is the new loud.

2. Berlin Beckons

Mercedes-Benz Berlin Fashion Week will be one of the premier fashion
events of Europe next month, running from January 19-22. If the
event is anything like the “Captivated” campaign of its Mercedes-Benz
sponsor we're sure to witness German and international fashions of
“beauty, dynamics and extravagance.” Expect to hear more about it
from En Vie next issue.

3. Hong Kong on the World Stage

Next month Hong Kong will stage one of the world’s largest fashion
events. Nearly 2000 exhibitors from 30 countries and regions will flock
to the bustling metropolis to present 2011/2012 Fall/Winter fashions.
The latest collections and products will be showcased from January 6
at Hong Kong Fashion Week and the Hong Kong Trade Development
Council (HKTDC) World Boutique from January 18-21 respectively.

4. Alba’s New Look

Jessica Alba might have felt a little nervous about her break-out comedic

role in the ‘Little Fockers’ but she was the picture of confidence and

style wearing Valentino Coutour at the film’s red carpet premiere event.
The cream, strapless cocktail dress was complimented by an equally
cute shoulder-length haircut. So what'’s inspired the new cut? The
“90’s look” and “Kate Moss” said Jessica at the New York event.

5. The Protector—By Jolie and Pitt

Angelina Jolie (and Brad Pitt) are collaborating with British luxury brand
Asprey for a “high-end” exclusive collection of jewellery named the
protector. Many pieces carry a snake motif or design and are purportedly
made with “statement stones.” All profits from the line will be donated
to Jolie’s charity, the Education Partnership for Children of Conflict.

6. Google Targets 4th Largest Market in the World—Fashion!
Google has launched a website called Boutiques.com but won'’t be
a vendor. Instead it will direct customers to existing retailers such
as Net-a-Porter and Asos, or designer’s sites. It has also asked
mostly American designers such as Tory Burch, Oscar de la Renta
and Marchesa to set up virtual shops within the site. Apparently
Sarah Jessica Parker will establish a personalised shop as will other
celebrities, including Tom Cruise’s wife Katie Holmes.

7. Vogue Paris Editor say Goodbye

Editor of Vogue Paris, Carine Rotifeld, will leave the prestigious
magazine in January after 10 years of influential service. The 56 year-
old began her career as a model after being signed from a street in
Paris. Colleagues have given glowing tributes to the magazine boss.
Jonathon Newhouse, CEO of Conde Nast International told vogue.co.uk
that “Carine herself has become widely known as a beacon of style,
fulfilling the role with charm and graciousness. She has become a giant
in her profession.” It's expected her replacement will be announced soon.
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This Is Joveeba

After a stint studying fashion and textile design in
R her hometown of Perth, designer Alison Cotton
& threw it all in and, on a whim, launched Joveeba.

Want more of this soon-to-be
Global Hit Label? Go to
www.joveeba.com.au or

n-vie-fashion.com
for language assistance.

EJUINAENEN
www.joveeba.com.auF/cld
http://twitter.com/JOVEEBA
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Words by Deb Olds
Photos by Jody Pachniuk, www.jodypachniuk.com
Translated by Yumiko Konishi, yumihime@gmail.com

In 2006, Joveeba held their first solo show at the
Mercedes Australian Fashion Week. From that
moment, the Australian label has gone from strength
to strength and has been seen on the likes of
Victoria’s Secret model Miranda Kerr (married to
Orlando Bloom), Rumer Willis (daughter of Demi
Moore & Bruce) and Kristin Cavallari, as well as
on starlets and fashionistas from the West to East
coasts of Australia.

With Joveeba HQ now in beautiful Sydney, the
label has become known for their ethos of spirited,
laid-back cool, something Kansai girls can relate to.
We caught up with the gorgeous Ali, and asked her
some questions.

Who do you design for?
| design for the modern woman—spirited, imperfect,
authentic and effortless.

How do you prepare for a new collection?

| 'usually have a ‘jump off point’ for a collection,
something I've seen, or somewhere I've been,
that sort of thing; and, then, my team & | begin
researching our core idea and developing it further.
I’ll source fabrics, print designs and colour insp-
irations. After we have a body of images and ideas
for what the collection will entail, I'll start sketching
and putting shapes down on paper.

So what inspires you?
Music, art, friends and life in general.

And your passions?
Surfing, live music, yoga, culture and travel.

What’s been your highlight to date?
Definitely winning the Mercedes Benz West
Australia Most Innovative Designer of the year,
2009 (as seen on FTV)

How do you see Japan?

We are developing a new denim line for the label
out of Japan, at present, which is really exciting.
The workmanship and quality of the fabrications are
amazing and the team we have there are so great to
work with. In terms of selling our product in Japan, we
are currently in talks with a number of agents [in Asia).

What'’s style to you?
Owning whatever look it is you are trying to pull off.

Your most treasured item is?
My father’s watch, which | wear everyday.

Your ultimate indulgence?
Sleeping in!
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LATE NIGHT CHAMELEON CAFE

Words by Trevor Fradgley
Photos by Ben Benoliel

LN-CC is a new retail concept. Consisting of a recently
launched online platform and a stunningly imaginative
5,000sq ft store in East London.

The Store is a space for ideas to come together, merge and split in
a never-ending tumultuous cycle of integration and diversification.
Music, literature, entertainment, art, design and of course fashion are
brought together and housed under one roof. Each area is unique
yet co-dependent, drawing on each other like a muse looking in the
mirror, like the organs of an angel.

London

LN-CC stocks womenswear and menswear; both new and
archive collections with a unisex concept as well as music, books
and limited worldwide releases. Their garment choice reflects an
almost obsessive need for perfection with a desire for the best. They
fuse together what they believe to the be the greatest brands within
the mainline arena such as Balenciaga, Dries Van Noten, Rick Owens
and Yohji Yamamoto with the underground and almost impossible to
find Japanese brands such as SASQUATCHfabrix, Wacko Maria and
Nonnative. They then add to the mix the best of the up and coming
young brands from all over the world such as J.W. Anderson, New
Power Studio and 1205 and merchandise it together. The result is
a street wear influenced selection of the highest quality and most
sought after products in the world.

Their book and music collections are given just as much attention
as the clothing. There are three intensely imaginative concept rooms,
a book and record store, a music room for private events and a
working studio, all linked together by an indoor forest and futuristic
skeletal tunnel constructed from raw wood and orange acrylic.

The result is a street wear influenced
selection of the highest quality and most
sought after products in the world.

The music room will be finished early in 2011. Sound engineer
Mickey Boyle has been of great assistance and even supplied them
with the original sound system belonging to Led Zeppelin as well as
top of the range equipment. They could quite possibly have the most
sophisticated sound in London. Add to this the planned large gallery
and exhibition space and the result is a retail experience like nothing
else in the British capital, if not the world.

This project is more than a store, it's an evolving platform of cur-
ated ideas encompassing clothing, music and art in both a physical
and digital environment. Something different, something new and
always exciting.

The Late Night Chameleon Cafe - London

The project was initiated by John Skelton (formerly of oki-ni and
Harrods) and Daniel Mitchell with store design by celebrated set
designer Gary Card.

Like what you see? Go to www.In-cc.com to make a purchase,
email appointments@In-cc.com to arrange a viewing or contact
sales@en-vie-fashion.com for language assistance.

Prices are a guide price only and converted on 10/12/2010.
Please consult the website for correct prices.
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1. Warmth Space

RICK OWENS Women’s 2. Warmth Space detail

Asymmetric Leather
Biker Jacket
€1985 / ¥198000yen

3. Club Space
4. Earth Space
5. Skeletal Space
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Translated by Yuka Schmechel, yuka_schmechel@hotmail.co.jp

1205 Women’s
Navy Tux Jacket
€441 / ¥44000yen

1205 Women’s
Two-Toned Trouser
€250 / ¥25000yen
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9. Light Space

BRAND
LIST SST11
WOMENS:

-Ann Demeulemeester
-Ayame

-Comme Des Garcons Shirt
-Christian Peau
-Damir Doma

-Dieppa Restrepo
-lllestiva

-Issac Reina

-Issey Miyake

-Folk shoes

S CAVACAY,

-J.W. Anderson

-Jil Sander

-Lara Bohinc

-Lauren Manoogian
-LvC

-Marsell

-Maison Martin Margiela
-Mawi

-Mr.Olive

-Native

-New Power Studio
-Ohne Titel

-PAM

-Preen

-Prism

-Rick Owens
-Silent

-Toga

-Tze Goh

-Vans

-Yacca

-Yohji Yamamoto
-Yvonne Kone
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What's up with the
Tattoo Culturee

Words by Rakhi Punjabi

Photos courtesy of ‘Time Club Japan Ltd’, www.timeclubjapan.com

If you don’t want to suffer the agonizing pain of piercing needles, there’s another way to adorn

yourself with beautiful, intricate and colourful art.

As you've probably noticed the tattoo culture has made
its way into the world of fashion. Various local and inter-
national brands are now sporting tattoos on their products,
including popular Los Angeles brand, ‘Ed Hardy’ and locally
designed brands such as ‘Shiroi Neko’.

There has definitely been a tattoo upsurge in the fashion
world, particularly in
Japan. It might just be

and more people show-
ing off their individuality
with these inspiring
products. Be it at a
glamorous gig at an
Osaka nightclub, or a champagne brunch at a prominent
hotel or simply at a Starbucks in Sannomiya, Kobe, it seems
that everywhere | go, | see people proudly wrapped up in
their Ed Hardy and Christian Audigier clothing and access-
ories. Not only is the style popular, it’s versatile and fits
almost any occasion. But guess what, its not just the
Japanese that love these brands. Many international A-list
celebrities have adorned the designs of Ed Hardy and
Christian Audigier, such as Madonna, Ludacris, Heidi Klum

The tattoo culture initially crept through
mebutfmseeing more  the gateway of street wear and is now a

ajor part of the fashion world. But what's
more amazing is how the tattoo culture
has leapt into the high-end luxury market.

and Guns N Roses drummer Steven Adler.

The tattoo culture initially crept through the gateway of
street wear and is now a major part of the fashion world.
But what’s more amazing is how the tattoo culture has
leapt into the high-end luxury market. Have you seen
Gucci’s ‘Tattoo Heart Collection?’ You only have to walk
into a Gucci store
(Midosuiji Blvd, Osaka)
to see what I'm talking
about. This collection
features canvas totes
and silk scarves with
tattoo-inspired prints of
hearts, flowers and stars.
And what about Prada? Prada has also launched its own
limited tattoo collection, featuring bags with leather appliqués,
decorative metal studs and dragons to add that little touch
of the oriental.

Tattoo-inspired designs seem all the rage these days,
from street wear to high end products, and it looks like
this addictive tradition of body art is here to stay. So if you
don’t feel bold enough to get a tattoo, at least update your
closet with a twist of tattoo-inspired clothing and accessories!

Ed Hardy Accessories
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Translated by Noriko Fujita, norikofujita@hotmail.co.jp
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Shiroi Neko T-shirts




Christian Audigier FORTRESS ' ¥ ol < a oy = STREET
FOR207 _ . : ' T,
Case size: 48mm X 48mm ' 5 1"- oy . ol 4 FAS H IO N

Material: Stainless steel

Belt size:17cm-21.5cm

(width: 17mm)

Material: Leather

10ATM Water resistant

Made in China(Japan Movement)
2 years Guarantee
¥36,750(includes sales Tax)

Photos by Justyna Korusiewcz

Ed Hardy HUGO
HU-AC
Case size: 48mm X 48mm Material:
Stainless steel
Belt size:15cm-22cm
(width: 17mm)
Material: Leather
10ATM Water resistant N i Ed Hardy T-shirts available at Ed Hardy stores in Japan.
Made in China (Japan Movement) 4 ! For more information contact 0357205533.
2 years Guarantee f Prices range from approx ¥8500-¥18,000
¥18,900(includes sales Tax)

Shiroi Neko T-shirts are available at
www.shiroinekoonline.com
T-shirt models are US $69 / ¥5,775.02

s
egyrt)s

| ..'.'
/ f
%




FASHION -
RESOLUTIONS

New Year's

Fashion Resolution:
MET 7YY=

D2ZANOE TN =

Get a Wardrobe That
Matches Your Life &
Ups Your Style Game

FATRAIAIICESTT77y>a>yALI3y & TS0 EDRTAIL

By Lesley Scott, Editor in Chief of Fashiontribes.com
Translated by: Alex Satomi Hino, satomihino@gmail.com

Lesley Scoftt looks at how to build a wardrobe for
every occasion and how to put these pieces
together. In this issue we will look at five can't fail
fips. Part two will show you the first 10 key must
have basics for your wardrobe. Part three will
complete the collection with the final 10 pieces.

o K

Your closet is like a meal: if you just eat what’s “good for you”
(i.e. appropriate basics), it's beyond boring, but indulging in too
much dessert (trendy pieces) will leave you hungry again an hour
later (i.e. you’ll end up having “nothing” to wear a lot of the time)
...Plus, you’ll end up one fat—rather than phat—fashionista.

So if you didn’t have something in your closet to wear everywhere
in 2010, then why not make 2011 the year when you never need
worry about this again! But before you go shopping for your 20

key must have basics, first follow these five can’t fail tips:

J70—EYhDOFDFERIF.FEZ2TREOLSIBEDHULHBIA. T
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MCRITO DR IEFICERICE>TWeE LS TCICEEERUT
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ISEVENZEIIE Tho>ZW (phat) ) TlE%&< FR>f(fat), 7

FYYIAZRIIICIE>TLES DI,
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1. Does your wardrobe fit your life?
Perhaps you work long hours where the
dress code emphasizes jeans or khakis,
and yet, your closet is filled to bursting with
fancy cocktail frocks. Maybe your career
recently upshifted, but your collection of
clothes has stayed college-casual. Imagine
your life as a pie-chart: what percentage do
you assign to work, to after-hours activities,
and to chilaxing & sleeping? Then ask
yourself: Does the makeup of my closet
reflect how | spend my day? The answer
will help you quickly identify where (and
why) your wardrobe is currently lacking.

1. BREOFBER(7V—RAO—T)EF17R
LI YyFLTWS?

BIZIE =X h—FOREE TRIEREE
WTWBDIC, 7O—Cy hDHREEEHFEELR
NIOTIWRLATHINTWSDEN BREF

PPV 7UIeDIC MBEDST RIZICKEZED
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2. Invest in missing basics first.

If you want to enjoy the frosting on the cake
(ie. trendy pieces) you need to first bake the
layers (key basics). So before succumbing
to the latest H&M “interpretation” of
Balenciaga or that tres Lanvin’esque dress
at Zara, maximize your wardrobe-related
spending by making those key pieces your
first priority.

2. FTROBWKR—IYITPITLEBSZE,
T—FOFAL—2a v (RITHLOR) ZXEL
DIeDITF FTT—FE L THEAENRD AR
VI (MBEBN—Y I TATL)EFENELT
FWFRW, EWSIRT HEMAR/N LY 2 7 A
P.ZARABRS VYRR L ZICHROD LA,
BN REGERTATLZRASL5ICT B,

3. Follow a foundation-color strategy.
Your wardrobe should contain key basics
in two foundation colors: dark & light.
Good dark color choices include black,
navy, charcoal or rich brown; while classic
light colors include white, ivory, or camel/
khaki. And once you’ve got your basics,
start experimenting with add-ons like zingy
leopard & zebra prints, bright hues, and
fun florals.

3. BFHNS—2ERT S,
HRRfcDT—RO-TICE. F—I&F1bD2
BOEARAT—DR—=2vIT714TLADEFN
TWBZEEPH Fra—ILYL— i
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BWil.R—2v I PATLRBWRIZ L3
T EIvPETIMOBAHNRT=ILTY
VRVEEZHDEEE RFRTEADRGE S
BULT.WBWBHULTHDERL,

TIP: Not sure if a
splurge will be worth it?
Then buy the cheaper High
Street version and see how
much wear and enjoyment you
get; if you're reaching for it
daily or weekly, chances are,
you’ve nabbed a winner!
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[ 1 ". Here’s a sneak preview of one of
£ the 20 key ingredients for your
\ | wardrobe: Perfume
NQ 5 ‘ SIGNATURE FRAGRANCE Coco Chanel
| once remarked: “A women who doesn’t
| C HA N E L wear perfume has no future.” Obviously,
‘l | PARIS f you don’t want this to be you.
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4. Find a style mentor.

These days, most stylish celebs are
dressed by the best fashion stylists in the
business, so studying their client’s style to
see what types of pieces they choose and
how they put outfits together is a savvy
source of guidance and inspiration.

4. Z9MWDEFEILIEIANZRDITS,
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Photo courtesy of Chanel

5. You want it...but should you buy it?
Ask yourself two questions: Do | need it?
Do I love it? If the answer is: “Yes, | need

this, but no, | can’t say | love it,” then hold

off until you find a version you do love. That
way, as you acquire your stockpile of basics,
you’ll also love them, which makes it fun

to get dressed every day. And if you find

something that you don’t really need but

you absolutely love, it’s okay to splurge—
as long as you can easily see it pairing with
a minimum of three things you already own.
These types of “I LOVE it” pieces can really
help give your look a lot of panache.

5. MLLWHINE -B5~E?
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ACCESSORIES

Designer and artist collaborations have become a bit of a trend in the fashion world in recent years, adding another layer

of creativity to the scene and resulting in some very eye-catching collections.
gold leaves, as well as onyx pendants and other detail. According

A particular stand out for this season is Buenos Aires jewellery
to Maza, it explores the relationship between a woman and the

designer Isabel Inchauspe’s collaboration with local artist Zulema
Maza on a new line of accessories for the Spring/Summer collection
of her brand, Las Penélope. The collection, entitled Naturaleza
lluminada (which literally translates as “Nature llluminated”), was
inspired by nature as a creator of life and source of transformation.
Built around the leaf motif, the unique, very feminine collection
features delicate handmade necklaces, rings, bracelets, purses,
belts and other accessories embellished with cascades of silver and

nature that protects her.
The collection, entitled Naturaleza
lluminada (which literally translates as “Nature
llluminated”), was inspired by nature as a
creator of life and source of transformation.

The duo have known each other for many years and the idea to
work together arose when Isabel attended one of Maza’s exhibitions
earlier this year and felt an attraction to the green of nature in her
work and the concept of interweaving leaves. Isabel decided she
wanted to bring art to daily life and design accessories with values
and messages.

They celebrated the launch of the new line with an intimate
champagne reception in the brand’s Recoleta boutique in Buenos
Aires attended by their VIP customers and key fashion media. You

can shop for Las Penélope’s full collection online.

Fashion

IS AN

Words by Sophie Lloyd
Photos by Las Penélope
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ABOVE: Las Penélope designers Zulema Maza and Isabel Inchauspe
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Collares tupido
con hojas o
(Leaf necklace)
$179/ ¥3762

Collar dorado
con cadenas
(Golden necklace
with chains)
$199/ va182

sy s ¥

S

Collar plateado
Naturaleza Maniac
Cadenas

(Silver necklace)

$250 / ¥5254

{ i}" , Collar hojas i
/oA N . sutil dorado ¥
L 'fﬁfj“;:a@&»f (Golden leaf '
necklace)
$75/¥1576

Collares negro con
cinta negra y verde
(Black and green
necklace)

$159 / ¥3342

Anillos iguales
(Rings)
$49 ea. / ¥1029




Pulseras de hojas
plateadas iguales
(Silver leaf bracelet)
$159 / ¥3342

Pulsera dorada y
plateada angosta
(version cerrada)
(Thin gold and silver
plated bracelet)
$120/ ¥2522

Y]
;’9 Pulsera dorada y
»;” plateada ancha

(version cerrada)
(Wide gold and silver
plated bracelet)
$159 / ¥3342

Collares tupido

con hojas

(Woven leaf necklace)
$179 / ¥3761

Cartera
(Handbag)
$249 / ¥5233

()

)

Collares tupido
con hojas

(Woven leaf necklace)
$179 / ¥3761
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Pulsera dorada y
plateada ancha
(Thin gold and silver
plated bracelet)
$159 / ¥3342

Pulsera dorada y
plateada angosta
(Wide gold and silver
plated bracelet)
$120/ ¥2522

Pulsera plateada abierta
(Open silver bracelet)
$159 / ¥3342

Pulseras de hojas
plateadas iguales
(Silver leaf bracelet)
$159 / ¥3342

“ev
Aros hojas ’7 o’
(Leaf earrings) )8
$39 / ¥820

Pulsera plateada
cerrada

(Closed silver bracelet)
$159 / ¥3342

Prices are a guide price only.
Conversion made on 22/12/10.
Please consult the website for
up to date pricing.

Like what you see?

Go to www.laspenelope.com.ar to
make a purchase (register first) or
contact sales@en-vie-fashion.com
for language assistance.

g & TN TREAM & S E R EAR
SXAXBRE. RIOMBEREICD
WTIRIR—LR—I TTHERLIEE L,

BEVWELE RUTEAR
www.laspenelope.com.ar

£T (VI TEHEHIDE),
BALBEUNILIDRERIGEE
sales@en-vie-fashion.com™
TEAELTEE W,
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CONCEPTUAL
FASHION
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Words by Lei Zhang
Photos courtesy of
http://zuzanaserbak.blogspot.com/

“Marvelous! I think I’m gonna put

the yellow wedges on my wish-list for

Santa... who knows I might get them!”
Dec. 12th, 2010, posted online by Juliette.

What gave Juliette such high spirits back in early December?
Well, a pair of high heels. But not just any heals, ones which
utterly arouse attention and make you ask, “how can shoes
look like THAT and still be so chic and wearable?”

This year, we are going to introduce you to several creative

thinkers as well as their innovative conceptual fashions and
who knows, next year, you might just get them...

Diploma collection / 2010 by Zuzana Serbak.

Young Slovak designer Zuzana Serbak
definitely knows how to think out of the
box. With her experimental spirit and large
innovative scope, each design looks unique
and effortlessly stylish. Unexpectedly they
were mostly inspired by carbon fiber and
silicone. Interesting muses, but once again
proving that organic design comes from
organic thinking. This in turn moves people
from the inside out, driving us to re-evaluate
the way we see the world. And this is the
objective of the new designer.

What Zuzana said:

| was inspired by the material itself, what
means understanding how it works, what is
possible to do with it and what are the

functions and benefits of it. Basically | had
an idea to make really high and slim heals.
Carbon fiber is an extra strong material
which allows us to make them. It is also
extra light, so | could make something
bulky without having it too heavy to wear.
But composite materials must be formed
to shape, so the technologies used also
influence the final shape. For example |
couldn’t make sharp edges with carbon
fiber. | was inspired basically by organic

and architectural shapes. You can find

elements referring to drops and flowing

liquid and crystallizing. The shapes of

heels range from slim and slit into 2 parts
to bulbous ones. With silicone it was a
similar story, | tried to show the features of

this material in a range of different shapes.
[Now] I am planning to find a producer for
my shoes who would fund the research and
development of the collection.

* ok ok

Zuzana’s shoes are startling, striking but
stirring. And she’s not the only conceptual
designer pushing the boundaries of fashion.
Across the globe, bold concepts, ideas,
and attitudes, reflected in each design, are
leaping into reality. The world designers are
striving to create is beginning to click with
the world in which we live. And the closer
their desires are to reality, the better the

design will be.
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PRICES:
Regular size: ¥1000 (¥1050 inclu. tax)
Haramaki size:¥1200 (¥1260 inclu. tax)

30

We Love Winterl!
W LKRFE

There’s No Warmer Story Than Haramaki Pants

A big hit this year: Poka Poka Warm Pants

There are two types—pants with either a long waist or a regular waist, all of a
superb stretchable fit, knitted with various lovely patterns. Every single day you can
feel warmth, even in your heart!

Produced by () TUTUANNA
F5EEZ/YV OBV

SEDRITD:
Qub27ivE & 4 N
VP ARNY A ZANDRARAIY
HICTHERSBNIHEBEEF O AIBWVADS T —R 71 TLNETHRIL!
BERESTF—TE—RIKEVLDRN 06 RARA, /\
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FUM-intl. is working as a coordinator for photo shootings in Japan and Shanghai, introducing
models, talents, extras, and so on. Feel free to contact us in English, Deutsch or B4

T550-0014 ARRAAXILNET-6-120ViSdPREIL401
T550-0014 Osaka-shi, Nishi-Ku, Kitahorie 1-6-12, Yotsubashi Chuo Building, 401

OSAKA

"GD“ o) sssssssans

MODELS / TALENTS / EXTRAS
(06) 6532-7117 » 090-6666-9415
info@fum-intl.com

Yotsubashisuji b
<4 Midosuji

www.fum-intl.com
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ACCESSORIES

PRICES:

1. Burlesque, AUS $185 / ¥15000

2. Amore, AUS $45 / ¥3700

3. Tweet Heart, AUS $38 / ¥3100

4. Paua Shell Pendant, AUS $22 / ¥1827
5. The Deep Blue, AUS $338 / ¥27900

Prices are a guide price only. Conversion made on 10/12/2010. Please consult the website for up to date pricing.

Handmade & One of a Kind

Words and photos by Mary Niky

it IE I\ TIREAM % SAE R ERH 20105128 1 0BIRE R OMAERE IC D WTIIR—LR—I TTHERIEE WV,
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Translated by Eri Tanimoto elliet_ju@yahoo.co.jp

Specializing in one off pieces of handmade designer jewellery,
Mary Niky is selling not just accessories, but unique pieces of
art, one of a kind gems that can be yours and yours alone.

Living in central Queensland, Mary Niki is immersed
in inspiration, surrounded by the Whitsunday islands,
rainforest and Bush reserves and the Great Barrier
reef, a natural muse.

“I’'ve been making Jewellery now for about four
and a half years. People started telling me that |
should start selling my pieces, [so] my business
Maryniky Designs was started.”

“That’'s what | love about doing this. | can let my
imagination go and make pieces that are totally
unique and come from the heart. | love how you can
tell a story, convey an emotion, make a statement.”

From the beginning Mary loved wirework, how-
ever, since discovering the art of bead embroidery
and seed beads this style has grown close to her
heart. But she resists being labeled or pinned to a
specific genre.
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“Basically | love the freedom that this craft gives
me. I'm not tied to making pieces that look the
same or mass produced. The pieces | make are
made with a lot of love, and sometimes end up
being works of art. That’s what | love about doing
this. | can let my imagination go and make pieces
that are totally unique and come from the heart. |
love how you can tell a story, convey an emotion,
make a statement.”

The Australian artist enjoys working with semi-
precious stones, handmade Lampwork beads, seed
beads, and of course Swarovski Crystals. She adores
the works of international bead artists such as Sher
Serafini and Heidi Kummli and aspires to own her
own gallery.

“This has been an amazing journey so far, and
I’'m having so much fun making pieces | never in my
wildest dreams thought | could make.”

Like what you see? Go to www.marynikydesigns.com
or www.marynikydesigns.etsy.com or visit your local
in.cube8r shop to make a purchase. Contact
sales@en-vie-fashion.com for language assistance.
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Words by Clare Ryan
Translated by Akiyo Yagyu,
akiyo_yagyu@hotmail.co.jp
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Like a woman on a mission, Moya set about finding
a suitable dog for her mother as a birthday present.
It would be company for her, encourage her to go
out for walks and everyone knows that people with
dogs are like smokers, very friendly towards each
other so it might help her make friends too.

It took her three weeks and more money than
she expected to pay for the perfect dog; a miniature
schnauzer with gorgeous dark grey hair sprinkled
with white. “He’s been neutered, doesn’t shed and
has a lovely friendly disposition” the breeder assured
her as she looked down at the little dog who
pranced like a miniature show-pony. He had bushy
eyebrows, no eyes and a beard that curled under
his chin.

With a twinge of regret she reminded herself that
the dog was for her mother. She couldn’t keep a
dog, not with all the travelling she had to do. Taking
him out of the car outside her mother’s house, she
tickled behind his ear, saying “She’ll have to love
you. She won't be able to help herself”.

Inside, her mother looked with little enthusiasm
at the little dog and turning to her daughter said “Do
they come in any other colour?”
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ZOUi went to The School of Applied
Arts in the city of Ruzomberok before
continuing her studies at the Academy
of Applied Arts in Bratislava. Over
the last five years she’s participated
in more than 15 artistic events. No
easy feat when the world today is
full of talented young people.

How would you define your city’s fashion?
| think that in a period where almost every-
thing is accepted no one can complain
(except the people with a good taste!)

What originally made you want to design?
It was definitely my mother; she used to
make dresses for me and my sis when we
were kids. Those were the times!

Where do you get the inspiration from?
The general wonderfulness of things. The
Universe. The Moon. Nightmares + dreams.
David Lynch. My friends... And music.
Music means a lot to me and | couldn’t
live without it.

What’s your favorite part about
conceptualizing a design?
Hunting new impulsions behind the doors.

Are there any designers, past or present,
that you would have liked to work with?
Yes | like the work of Japanese old masters
& European icons such as Yoshitoshi

& Yves Klein. Some present day artists

| admire include —Gareth Pugh, Ann
Demeulemeester and Yayoi Kusama.
Rick Owens is an incredible designer too.

Is there someone in particular you would
love to see one of your designs on?
My four picky sisters, my friends and
Marilyn Manson of the Past (his 90’s era
and early 00’s). And... yeah, my school
teacher! ha-ha-ha

And how would you define your
personal style?
‘Take it easy, man!’—that’s my way.

Wanna know more?

Check out www.myspace.com/lena-zoui-rypakova
Leave a message on lenka.rypakova@student.vsvu.sk
Or email sales@en-vie-fashion.com for language
assistance.
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Translated by Masahiro Ohara, o_ohha_a@yahoo.co.jp
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Words by lzumi
Translated by Noriko Fujita,
norikofujita@hotmail.co.jp
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Words and Photo by Dom Bower www.dombower.com
Translated by Alex Satomi Hino (satomihino@gmail.com)

I’m in a very well to do Victorian town house, welcomed with a comfy sofa and a freshly brewed cup of tea.
Heather Meikle of Overt Clothing, in a pair of baggy jeans and big fluffy slippers, is busy rinsing out her milk
carton so it’s clean for the recycling.

She takes me to a room filled with her outfits. The smell of rubber is overpowering. Imagine inhaling only air
from balloons and you get the idea. But her designs have something different about them. | start to notice little
details, little prints, lots of small touches. It’s clear these garments are not your usual rubber wear, these have style.

She studied Fashion and Textiles at the London College of Fashion and for her final year show she decided
to make a set of vintage, 1950s inspired clothing...... with a twist. She made them out of rubber. When | asked
her why she choose this route her first answer is off the cuff, and with a shrug of her shoulders replies “not really
sure, | just thought it was cool”. But then she opens up.

Contradiction is where she finds her motivation. She likes the idea of the prim and proper attitudes of the
post war ‘50s wrapped in rubber. Clothing then was restrictive and not yet free flowing. “It’s a contradictory twist
on 1950s fashion” It gives the wearer the 1950’s look while getting to dress themselves up in skin tight rubber.

Her outfits are not for the stick thin, but for those with the 1950’s shape, the curvier figure. The skin tight
rubber garments are to be noticed more for what they look like than to be seen for what they’re made from.
They are effectively a fashion niche in the latex market.

Heather Meikle outfits are attracting buyers from Germany, the UK and USA. Like what you see? Go to
www.overtclothing.com to make a purchase or email sales@en-vie-fashion.com for language assistance.
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Jan is a lucky month for Aries. You will receive people’s
support and enjoy team work. Be careful of your staff’s
mistakes; they will bring trouble for the team. And you
will have to take the responsibility.

Lucky Gem: Ruby, Lucky Day: Tuesday
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Promotion and praise could be in store in Jan. Your boss
will be emotional this month. When you need to give a
report, better choose a good time. Your family or friends
will ask you for help.

Lucky Gem: Coral, Lucky Day: Friday
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Applications, admin, overseas study, these things are going
well. You will find a tour to be quite fruitful and progress
in your learning. When you have time, learn how to apply
human resources.

Lucky Gem: Agate, Lucky Day: Wednesday
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A new hair style and new clothes will bring good luck in
making money. But you need to be careful. Too much work
will bring stress and sickness. People will ask for your
advice on important things.

Lucky Gems: Crystal and Pearls, Lucky Day: Thursday
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You will find a good partner in business, meet an old friend,

or perhaps your competitor will become your friend. Single
people will meet a nice person. Ensure much communication
with your parents, and respect your elders.

Lucky Gem: Diamond, Lucky Day: Sunday
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Those applying for jobs will get a good one and work for
a good boss. Bosses will see their good staff work hard
for the company. A change of diet and some sports may
do you good.

Lucky Gem: Jad,e Lucky Day: Friday
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Your friends will guide you over the gap. Joining some social
activities to share your experience and thoughts will help
inspire you. Be careful not to slip and waste money on your hobby.
Lucky Gem: Emerald, Lucky Day: Friday
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Redesign your home or office. Some green plants will bring
good luck and a relaxed mood. You will help mend family
relationships.

Lucky Gem: Ruby, Lucky Day: Tuesday
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A party with the family is in store or you may meet a new
friend and form a lasting friendship. It's a good time to buy
a new car, mobile phone, camera, or computer. Be careful,
tardiness will give people a bad impression.

Lucky Gem: Turquoise, Lucky Day: Thursday
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Journey is the key word. A good journey can help you find
true love or open your eyes to other possibilities. You're good
at seizing opportunities but often rash when making decisions.
Being a good listener will help you open the door to success.
Lucky Gem: Onyx, Lucky Day: Saturday
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People would like to be your partner. You will receive praise
or negative news from others. When you make a plan or
have an idea, it’s the details that are important. If you feel
uncomfortable, don’t be careless of your health.

Lucky Gem: Amethyst, Lucky Day: Saturday
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Meet some new friends and they will be interested in everything
about you. You will exchange your own profits for other
people’s interests. The 1st month of the New Year will bring
a fresh breeze to your life. Your heart will find release.
Lucky gem: Aguamarine, Lucky Day: Thursday
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HEALTH AND
BEAUTY

Words by Nidhi Jhaveri
Translated by Yuka Schmechel,
yuka_schmechel@hotmail.co.jp
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Make Your Hair Whey Bettérh
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The temperature has dropped and the cold
wind is blowing. The winter season does
nothing to help your prolonged hair problems,
in fact, it just makes things worse. The frigid
weather can induce dry frizzes and more break-
ages. So how can we secure our precious hair
for an entire season? Snuggle on the couch
all winter, the heater becoming your new best
friend? That would be just as good as spending
half a day under a hair dryer.

Worry no more and start taking Whey Protein Powder.
Protein is a chain of amino acids which helps in forming
muscles, blood, skin and hair. Whey, which is made by
curdling milk, is packed with protein and vitamins.

Whey Protein is one of the most natural hair remedies
available and has numerous benefits as it stimulates the
exchange process between the hair roots and follicles.
This results in the strengthening of hair strands preventing
breakage and promotes great shine, even in the depths of
the frosty season.

So what are some ways to consume this beauty powder?
Whey Protein comes in various flavours in order for you to
mix it with milk, yogurt and cereals or you can use it in your
main meals by blending it in bread dough, soups and pasta
sauce. However, if you have a sweet tooth, you could make
a great shake out of it. Here’s a few handy recipes for you
to try out.

Whey Protein Shake

1 tbsp of Whey Powder (vanilla flavour)

1 cup of non fat milk

2-3 slices of banana

Blend all ingredients and voila, your drink is ready!

Create a homemade hair treatment mask (to be used externally).

Whey Protein Hair Mask

A yolk

2 tbsp of Whey Powder

a little honey

¥4 cup of cognac

Mix all ingredients and apply evenly to your clean scalp.
Cover your head with a shower cap or towel and leave
for about 20-30 minutes. Rinse with warm water.
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Warning - Please be aware that this is not medical advice. Whey Protein Powder is often used by bodybuilders to build muscle and should
be used in moderation. Always consult your doctor before consuming any whey protein product.
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An Osaka Tale
Lo IEDIER

Words by Michael Hobbs
Photos by Kjeld Duits

Osaka has reached the chilly depths of winter and with it fur fashions are
back on the agenda. Some might be asking if it's fair or if it’s faux? But this
season most are asking... Is that a tail? Yes, Osakans have grown a thick
furry tail since Fall and it’s a trend that’s likely to hang on to bags, belts and
boots for the rest of the winter. The fur tail commonly wags in browns, whites
and blacks but true to Osaka’s personality it’s not uncommon to spot brights
in yellow, aqua or pink. A fun accessory that’s complimenting the latest
winter looks with increasing popularity so catch one while you can.
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