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1 
MAISON MARTIN MARGIELA AND H&M

H & M  h a s  a n n o u n c e d  a  c o l l a b o r a t i o n  w i t h 

influential French fashion house Maison Martin 

Margiela for the Fall/Winter 2012 season. The innovative 

combination may be H&M's most highly anticipated yet and 

will no doubt sell out quickly. 

2 
TEDDY BEAR SNEAKERS 

Jeremy S cot t for Adidas has released a p op 

floral version of the teddy bear high 

to p s  t h a t  s h o c ke d  s n e a ke r  a f i c i o n a d o s 

last year as a par t of the Fall 2012 /13 

collection. The outrageous collection 

a l s o  i n c l u d e s  a  n e w  h o o d e d 

parka with stuffed teddy bear 

sleeves. Fans won't be able to 

resist the cuteness!

3 
KATIE HOLMES 

FASHION LINE

K a t i e  H o l m e s  w i l l 

debut her new fashion label 

Holmes & Yang with par tner 

Jeanne Yang at this Septem-

b e r ' s  N e w  Y o r k  F a s h i o n 

Week. The brand, which was 

especially created for "work-

ing moms," will present their 

Spring /Summer 2013 collec-

t i o n  a t  t h e  e v e n t .  D e s p i t e 

d e a lin g  w i t h t h e  t u r m o il  o f 

h er divorce from a c tor Tom 

Cruise, Holmes has remained 

focused on her new role as a 

designer.

4 
VERSACE JEWELLERY COLLECTION 

Atelier Versace will release a new collection of 

jewellery for Fall/Winter 2012/13. All 16 pieces 

are hand-crafted using a variety of precious gemstones, 

including yellow diamonds, emeralds, sapphires, and 

amethysts.  Like with any new collection from Versace, 

demand will be high.  And since the jewellery is for sale 

by reservation only, you'd better hurry up and get in line!

5 
LOUIS VUITTON COLLABORATION 

WITH ARTIST YAYOI KUSAMA  

L o uis Vuit ton has release d th e f irs t par t of 

a collec tion inspired by ar tist Yayoi Kusama and her 

si g n at u re p o lka - d ot m oti f.  T h e c o ll e c ti o n in c l u d e s 

ever y thing from trench coats to pyjamas, all covered 

in Kusama's w himsic al dot s .  T h e se con d par t of th e 

c o l l e c t i o n  i s  d u e  i n  O c to b e r  a n d  w i l l  f e a t u r e  b o t h 

Vuitton's signature leather goods and Kusama's dots.

6 
SOPHIE THEALLET

F r e n c h  d e s i g n e r 

Sophie Theallet was 

selected as the winner of the 

International Woolmark Prize 

U S A  A w a r d  b y  t h e  n o t- f o r-

p r o f i t  c o m p a n y  A u s t r a l i a n 

W o o l  I n n o v a t i o n  a f t e r  t h e 

a w a r d  w a s  r e - e s t a b l i s h e d 

t h i s  y e a r  a s  a  g a t e w a y  f o r 

o ut s tan ding n ew de sign er s . 

Following a global selec tion 

of representatives from each 

o f  t h e  f i v e  r e g i o n s  a c r o s s 

E u r o p e ,  C h i n a ,  U S A ,  I n d i a 

and Australia ,  the winner of 

t h e  i n te r n a t i o n a l  p r ize  w il l 

b e na m e d in Feb r ua r y 2 013 

and allowed to show a capsule 

c o l l e c t i o n  o f  A u s t r a l i a n 

M e r i n o  w o o l  a t  L o n d o n 

Fashion Week.

7 
FERRAGAMO'S NEW MODEL

F e r r a g a m o ' s  F a l l / W i n t e r 

2 0 1 2 / 1 3  v i d e o  c a m p a i g n 

features Kate Moss strutting her undeniable feminine 

intrigue around a fair y tale palace. She joins models 

Karmen Pedaru and Sean O'Pry in a visually-stunning 

video piece depicting a stor y about the three of them 

crossing paths, perhaps by fate.  The gorgeous mansion 

is the per fec t backdrop to complement Ferragamo's 

elegant designs.

AUGUST 2012
THE 

COLOURS OF
AUGUST

Te x t  /  AYA  I G A R A S H I

I l l u s t r a t i o n  &  C o n c e p t

A N N A  B O U R S

w w w. d o l l h o u s e - o n l i n e . c o m

L
O N D O N  O LY M PI C S

L o n d o n  i s  f u l l  o f  e x c i t e m e n t 

over the start of 2012 Summer 

O l y m p i c s .  To  c o m m e m o r a t e  t h e 

e ve n t ,  L o n d o n - b a s e d C a t h K i d s to n 

has released a collection of Olympic-

themed products including everything 

f ro m  te a  to w e l s  to  i P h o n e  c a s e s  to 

umbrellas .  The limited line, entitled 

"Be a Good Sport," features nostalgic 

designs depicting athletes and London 

landmarks.
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Te x t  /  C H R I S  R O A F

P h o t o g r a p h e r  /  C H R I S  N O R M A N  &  D A N I E L  B R A N C H 

( F l u x  C o m m e r c i a l  p h o t o g r a p h y )

S t y l i s t  /  L I N D A  L O L A

M o d e l  /  S U S I E  L E I G H

H a i r  /  E L I T E  F R E E L A N C I N G 

M a ke u p  /  J E S S A L E E  G I D M A N 

S u i t  /  U R B B A N A  A U S T R A L I A  ( P o r t s i d e  W h a r f ) 

W h i t e  O u t f i t  /  S T Y L I S T ' S  O W N

STYLE 
IS BACK IN 
FASHION!

W h e n a n ew s ea s o n co m e s a ro un d , th e re a re 

some items of clothing that just beg to be worn; 

something that screams out “it’s summer” or “winter is 

here" and there’s nothing you can do about it!

Summer is a time for loose dresses, wide open collars 

and hems, and a light wrap of flowing material ideal for 

cooling of f in the smouldering heat , right? Well , you 

might think so, but there is more than one way to be cool.

W h e n yo u h e a r t h e w o rd “c o o l ,”  yo u c a n’t  h e lp b u t 

think of classic fashion from a bygone era: Hollywood’s 

Golden A ge, the Rat Pack and the dinner party swank 

of James Bond all come to mind. The timeless fashion of 

divas and “hip cats” mingle together in our imaginations. 

Ever y thing from the 193 0’s to the 1960’s adds to the 

modern classic style, with only your personal taste as 

your guide. You are free to pick and choose the elements 

t h a t  m a ke u p y o u r o u t f i t  f r o m a s e e m i n g l y n e v e r-

ending range of features; long cuts, short cuts, flowing 

or straight, high backed, low backed are all examples 

to draw inspiration from. But, remember, you are not 

limited to just classic female styles.

The great thing about modern fashion is that, not only 

are you free to adopt or adapt any style or image from 

the past, but if you so desire, you can pick and choose 

from the entire history of men’s style as well.

S l i m s u i t s a n d o r n a m e n te d s h i r t s a r e v e r y s t y l i s h , 

whilst keeping the look from becoming too masculine. 

Neckwear is a must: bow ties, neckties (especially on the 

skinny side), even an American bolo will keep the look 

more formal and a step above the usual office wear. For 

tips and ideas on how to flaunt it, see musician Janelle 

Monae for her incredible use of this style.

Classic style will stay with us forever, and it’s not going 

any where soon. Ever y generation has tried, adapted 

and updated the style with exciting results. 2012’s take 

on it is playful and sharp and all the elements are there 

to co n s tr u c t yo ur ow n uniqu e lo o k ; rem emb er, yo u 

want manly chic, not macho masculine!

STAY FORMAL AND, 
MOST IMPORTANTLY, 
STAY COOL!

TRE N D FO CU S
En Vie
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IT 

FROM 
THE 

ROOFTOPS
M o d e l  /  S A M A N T H A  @  M o  M a n a g e m e n t , 

P h o t o g r a p h y  /  FA B I A N A  D E L C A N T O N

M a ke u p  &  H a i r  /  V I C T O R I A  B A L O I 

S t y l i n g  /  J E M I M A  F L E M I N G 

FA S H I O N
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Te x t  /  V E R A  C H A N

THE 
ECOCHIC 
DESIGN 
AWARDS 
2012 Christina believes that engaging and educating fashion 

designers about sustainable issues over a long period of 

time will best influence their awareness.

"We felt that the best way to do this was via a competi-

tion that would draw in emerging fashion design talent 

and bring them on an educational journey and, in doing 

so, change the pattern of fashion."

However, her main interest lies in the matter of how the 

Mainland Chinese translate the interest in sustainable 

fashion into action. This is where Esprit comes into play.

" What will happen when a competitively priced, envi-

ro n m e nt all y- sus t aina b le p ro d u c t- of fe rin g , su ch as 

Esprit ’s future sustainable collec tion, later becomes 

available to them? This is the big question."

Ta l k i n g  t o  Z h u  Z h u  a b o u t  h e r  r o l e  a s  t h e  e v e n t 

Ambassador, we discovered her intimate insights on the 

matter of sustainability and how education can make a 

positive change. 

" Educ ation here is the key to making p eople choose 

better lifest yle habits. A key in the fashion industr y, 

many fashion designers don’t realise how influential 

they are in making the fashion industry more sustain-

able and so we need to educate – and inspire – the next 

generation of fashion designers, so that they CAN break 

the pattern of fashion. Few designers may know that an 

estimated 80% of the environmental impact of a prod-

uct is influenced by the designer. Thinking in reverse 

– this is great news because it puts so much positive 

power into the hands of the designer to improve this."

The event press launch saw her wear a one-off recon-

structed dress by renowned designer Dorian Ho, using 

left over pieces of luxurious fabric and garment samples.

"I’m becoming increasingly aware of the impact that the 

fashion industr y has on the environment and, so, I ’m 

increasingly looking out for sustainable fashion clothing 

to wear. As we know, this isn’t always that easy. But this 

is beginning to change and I’m so excited about finding 

more sustainable garments in the future."

A s  f o r  C h r i s t i n a ,  a  s n e a k  p e e k  i n t o  h e r  p e r s o n a l 

wardrobe reveals the possibilities and ac tualities of 

sustainable fashion.

"I would love to say that my entire wardrobe is a walk-

ing, talking example of sustainable fashion. However, it 

is not. My wardrobe includes an eclectic mix of second-

hand, vintage, pass-me-downs, new, some designer and 

some mass market. However, I can honestly say that I am 

extremely cautious in what I buy, how I care for it, how 

long I keep it and how I dispose of it. This means that I am 

essentially very conscious of my shopping and wardrobe 

management, even though my wardrobe may not have 

the halo that it ought to have, given my career!"

It is certainly dif ficult to acquire a solely sustainable 

wardrobe but, for the benefit of our natural resources 

and our planet , it would be an admirable feat just to 

w o r k o u r w ay u p t h e la d d e r i n t h e h o p e to f u r t h e r 

support a more eco-conscious wardrobe.

O n a f in a l  n ote ,  w e a ske d t h e t w o j u d ge s h o w t h ey 

would sum up the event in five words:

D r.  C h r i s t i n a D e a n :  C r e a t i v e ,  a m b i t i o u s ,  f e a r l e s s , 

sincere, authoritative.

Z h u  Z h u :  P a s s i o n a t e ,  g e n e r o u s ,  e d u c a t i n g ,  b r a v e  

and successful.

Public voting opens on August 8th. Visit the EcoChic 

China website for details and for more information on 

sus tainable fashion an d the Eco Chic D esign Award: 

ecochicdesignaward.com

W h a t  i s  “s u s t a i n a b l e  f a s h i o n? ”

Cropping up in fashion everywhere in recent 

years, the term has been overused, yet its explanation 

has been few and far between. 

S u s t a in a b il it y is  a b o u t b e in g e c o - c o n s ci o u s ,  b e in g 

aware that by maintaining a certain level of something, 

in this case fashion and it s resources, we are able to 

conserve an ecological balance by avoiding the deple-

tion of natural resources.

Christina Dean, founder and CEO of the Hong Kong-

based Redress charity foundation has been committed 

to unflinching dedication in educating societ y about 

pollution and sustainability in fashion by way of exhibi-

tions, competitions, seminars, research, media outreach 

a n d f a shio n sh ow s . T his yea r 's co m p etitio n f o r th e 

EcoChic Design Award China has brought together 12 

promising designers that utilise theories and techniques 

relevant to sustainable fashion, including zero-waste, 

up-cycling (the recycling of a material into a higher qual-

ity product) and reconstruction (making new clothes 

from previously worn garments).

Re dre ss welcom e s an exp er t pan el of ju dge s w hich 

includes designers Dorian Ho and Vega Wang, to name a 

few, and Chinese celebrity and actress Zhu Zhu as the 

event's Celebrity Ambassador.A significant aspect of the 

event is the inclusion of the public, whose votes contribute 

to the outcome of the competition. 

August opens up to a public exhibition that will display 

one of each of the 12 designers' minimal waste designs, 

following which they will showcase their entire six-piece 

collection at Shanghai Fashion Week in October. Execut-

ed in textile waste personally selected by the designers 

themselves, we can look forward to being utterly amazed.

T h e  D e s i g n  A w a r d ,  o n e  o f  t h r e e  f a n t a s t i c  p r i z e s , 

includes an opportunity to design a capsule collection 

for international retailer Esprit.

En V ie m a g a zin e w a s d e te r min e d to dis c ove r m o re 

about the exciting possibilities that this event foresees 

and talked to both Christina Dean and Zhu Zhu about 

the project. 

We asked Christina Dean what inspired her to start the 

Redress Charity Organisation:

"Having written many differing articles about environ-

mental sustainability, and combined with my move to 

China from the UK, I became increasingly interested in 

the role that the fashion industry - so significant here in 

China - played in creating pollution." 

"EVERY COIN HAS TWO SIDES, FASHION IS NO EXCEPTION."

FA S H I O N RE PO RT
En Vie
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P h o t o g r a p h e r  /  E M I LY  S O T O

M o d e l  /  T O N I A  C A S C I O  @  W i l l o w  M o d e l  M a n a g e m e n t

S t y l i s t  /  G A B B Y  L E W I S

A s s i s t a n t  S t y l i s t  /  B I A N C A  S T R O T H E R

H a i r  /  L O R I  YO U N G

M a ke u p  /  A L I S O N  C H R I S T I A N

SEVENTH 
STREET

AT TITU D E
En Vie
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Te x t  /  J U L E S  S M I T H

P h o t o g r a p h y  /  K R I S T I N A  S H A P R A N O VA

C l o t h i n g  /  C H I  T H E  L A B E L

M a ke u p  &  H a i r  /  C A R O L I N A  R OJ A S

M o d e l s  /  J O A N N A  K I N G  &  R E N E E  B AT E S

STANDING 
TALL 

IN THE 
CITY

I  live for the cit y. I work 9 to 5 in the cit y. I dress 

smart and speak well and stand tall in the city. 

Fro m t h e min u te my co m m u te s t a r t s ,  I ’m re a d y f o r 

w h ere th e day may take m e .  W h o will  I  se e? W h ere 

will I go? What will the weather be like? What should I 

wear? Am I suitable for af ter work drinks or a chance 

meeting with a stranger?

A s th e win d f ro m th e tub e b re e ze s pas t m e , I  b egin 

my s tride . Q uickly an d elegantly I  ascen d th e s tep s 

into daylight an d I ’m m et with a feeling of h op e an d 

opportunity.

I treat myself to a pastry for breakfast as I plan out my 

day. I take out my phone and read two texts from fellow 

cit y-goers asking for lunch . A s we plan the logistic s, 

I  g e t a s e n s e o f  e xc i te m e n t ;  w e a l w ay s h ave f u n a t 

lunch, we bump into old friends and old flames and the 

occasional celebrity.

I must remain immaculate all day in the city. 

T h e  f i n a l  f e w  h o u r s  r o l l  o n  a n d  I  e n j o y  t a l k i n g  t o 

collea g u e s a n d s tra n ger s . I  lo ok fo r wa rd to a quick 

jaunt to the shops for another sleek and sophisticated 

outfit, for another day in the city. 

As I wait in the park, I see my friends walking towards 

me for après work drinks. Their smiling faces are full of 

hope and opportunity. 

I  re-apply my lips tick , change my earring s an d h ea d 

towards them, looking sleek and sophisticated, ready 

to hit the city.

I greet my friends and the stranger who is with them, a 

new friend, a handsome face, a hot child in the city. 

I LIVE FOR THE CITY.
I WORK 9 TO 5 IN THE CITY. 
I DRESS SMART AND SPEAK WELL 
AND STAND TALL IN THE CITY. 

FI C TI O N
En Vie
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THE 
TOURIST

P h o t o g r a p h y  /  J A C K I E  T E I X E I R A    M o d e l  /  E K AT E R I N A  D A N I L O VA

M a ke u p  /  S H ATAYA  W O R T H    H a i r  /  D O M I N I Q U E  N I C O L E

Wa r d r o b e  S t y l i s t  /  A N G E L I N A  S C A N T L E B U R Y    A s s i s t a n t  /  R YA N  W H E E L E R

U n d e r  D r e s s  /  A N A  S EG U R A

To p  D r e s s  /  A N A  S EG U R A

N e c k  R u f f  /  A N A  S EG U R A

J a c ke t  /  D AW N  H A N

R i n g  /  AYA K A  N I S H I

E a r r i n g s  /  AYA K A  N I S H I

U n d e r  d r e s s  /  V O N  A L E X A N D R I A

To p  D r e s s  /  D AW N  H A N

N e c k l a c e  /  S T Y L I S T ' S  O W N

FA S H I O N
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S h i r t  /  A N A  S EG U R A

D r e s s  /  A N A  S EG U R A

S k i r t  /  D AW N  H A N

F i s h  S c a l e  N e c k l a c e  /  AYA K A  N I S H I 



J e w e l l e r y  /  C AT H E R I N E  M I C H I E L S  /  w w w. c a t h e r i n e m i c h i e l s . c o m

Te x t  /  E S P E R A N Z A  U R B A E Z

VISIONAIRE

ACCE S SO RIE S
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“T he colour of the sk y, the shape of a tree can 

inspire a new piece, but also a conversation, a 

book or a journey can become a necklace or a charm,” 

s ay s B e l g i a n - b o r n j e w e l l e r y d e s i g n e r C a t h e r i n e 

Michiels of her creative process.  As she sits serenely 

at her bench, which is covered with precious stones 

and beads, she is sketching new designs based on her 

photographs and notes.  Her DNA, her fingerprints, her 

very breath are in every exquisitely detailed design, 

which radiates a refreshingly positive message.

T h e s e  m e s s a g e s  o f  t r u t h ,  l o v e ,  a n d  p a s s i o n  h a v e 

r e s o n a t e d  w i t h  a d m i r e r s  a n d  l o y a l  c u s t o m e r s  o f 

Michiels’ work, including Julia Roberts, Johnny Depp, 

Lenny Kravitz, Scarlett Johansson and Brad Pitt.  The 

biggest stars on the planet wear them, they are featured 

in the most renowned international publications and 

they are sold at the most sophisticated establishments, 

yet she is most proud that her sons love and choose to 

wear her designs.

She began making enamel pendant s in 1973 and has 

never stopped creating.  Having studied gemology and 

diamond grading at the prestigious High Council for 

Diamonds in Antwerp, the trained Reiki master draws 

from her colourful journey, her global travels, and her 

freedom of spirit when creating.  Inspired by her desire 

to wear sophisticated yet unique jewellery every day, 

whether practicing yoga, working or traveling, Michiels 

created the Stardust collection — her signature — almost 

a d e c a d e a go.  T h e s e intric ate b ra celet s ,  w hich a re 

meant to be worn in multiples, are made from precious 

gems, stones, ebony and bone.

Her graceful , ef for tless and full-of-flair designs are 

beautiful visual reminders that life should be lived to 

the fullest. 

“I would like to be a musician when I grow up,” says the 

self-proclaimed “visionaire.”  As thoughtful, inspiring 

and beautiful as her unique jewellery is, surely her music 

would follow suit.

Available in Japan at these retailers:

AYIN

1-2-5, Saiwai-cho

Naniwa-ku

556-0021 Osaka

+81 (0) 16 6624 9011

www.ayin.co.jp

ESTNATION

GINZA-NAMIKI BLD

2-3-6, Ginza

Chuo-ku

104-0061 Tokyo

+81 (0) 3 5159 7800

www.estnation.co.jp



LIVIN' 
& LOVIN' 

L.A.
M o d e l  /  G É R A L D I N E  R I D A U R A  @  W I L L O W  M O D E L  M A N A G E M E N T

S t y l i s t  /  L I N N E A  A D A M S

P h o t o g r a p h e r  /  L I S A  O R M S B Y

To p  /  H & M

S h o r t s  /  N O R D S T R O M

N e c k l a c e  /  H & M

D r e s s  /  F O R E V E R  21

E a r r i n g s  /  H & M

FA S H I O N
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Te x t  /  D E B  O L D S

P i c t u r e s  /  s t y l e p a l a c e . c o m . a u

THE 
FUTURE 
IS 
NOW!

To p  &  S k i r t  /  H & M

LIFE S T Y LE
En Vie
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O ve r t h e l a s t te n ye a r s ,  t h e h i s to r y o f o n l i n e 

s h o p p i n g  h a s  b e e n  s h a p e d .  W h i l s t  o n l i n e 

shopping is commonplace now, it hasn't been around 

forever. Chances are that as an avid reader of En Vie, 

you are already a convert to online shopping.

Customers are attracted to online shopping not only 

b e c a u s e o f t h e h i g h l e v e l  o f  c o nv e n i e n c e ,  b u t a l s o 

because of the broader selection, competitive pricing, 

and greater access to information.

America’s GAP, England’s Top Shop and Japan’s UniQlo 

were available to the world long before the companies 

expanded into every corner of the globe.

Business organisations seek to of fer online shopping, 

because the cost is much lower compared to brick and 

mortar stores, it offers access to a worldwide market, 

it increases customer value and it builds sustainable 

capabilities.

HISTORY

T h e  W o r l d  W i d e  W e b  b e c a m e  p o p u l a r  a r o u n d 

199 0 an d has sin ce s e en an e - comm erce exp losion . 

T h e s e co n d im p o r t a nt s te p in th e his to r y of o nlin e 

shopping, beyond the invention of the Internet itself, 

was online banking. It was created and developed in 

1994, making online transactions possible.

It wasn’t long b efore all sor t s of pro duc t lines were 

being sold online, from travel to beauty to books.

B elieve it o r n ot , Piz za H ut b e c a m e th e f ir s t o nlin e 

retailer in 1994!

In 19 95 , A m a zo n la u n c h e d a s a n o n lin e b o o k s to re . 

O n c e t h e c o m p a ny re a lis e d t h a t o t h e r g o o d s w e re 

also in high demand, they expanded to of fer a wider 

selection of merchandise.

The online auction site, eBay, also began in 1995 and 

quickly grew in p op ularit y. To this day, A mazon an d 

eBay are the biggest online retailers.

Today, most brick-and-mor tar stores have an online 

c o u n t e r p a r t .  W i t h  f a s t e r  c o n n e c t i o n s  a n d  b e t t e r 

technology, the online shopping sector has been able to 

grow and gain popularity. Many people favour shopping 

o nlin e ove r goin g to th e s to re f o r co nve nie n ce a n d 

price comparison opp or tunities . A nd, as mentioned 

above, some famous and coveted brands and products 

may not be available in your country, let alone your city.

S t y l e  P a l a c e  i s  o n e  o f  A u s t r a l i a ’s  t o p  o n l i n e  s i t e s 

f o r  g o - t o  c u t t i n g  e d g e  l a b e l s  w i t h  o v e r  5 0  l a b e l s 

featured on the e-Boutique, such as Amore & Sorvette 

Swimwear, Ae’lkemi, Samantha Wills, Story By Tang and 

Poppy Lissiman. Established in 2008, Style Palace also 

of fers a wardrobe styling service and holds an annual 

search for their “Style Palace Princess.”

G o r g e o u s  a n d  s t y l i s h  f o u n d e r,  D a r l e n e  G i a n o l l i , 

chatted with En Vie about her inspiration to start the 

site, her own loves and what the future holds for this 

great business venture.

Why did you decide to go into ONLINE shopping?

Leading up to going online with Style Palace in October 

20 0 8 , online shopping was just star ting to be talked 

about more and more amongst diehard shoppers and 

fashionistas.  I could see this was going to be the way 

of the future for shopping and that things were going 

to change quickly; I was intrigued. I had always wanted 

a retail shop and decided that this was the time and 

t h a t  i t  w a s  g o i n g  t o  b e  o n l i n e  –  n o w ,  e v e r y o n e  i s 

shopping online! I also wanted to promote and stock 

A us tralia n d e sig n e r la b els a s I  have a s tro n g b elief 

that Australian fashion an d designs are some of the 

b e s t  i n  t h e  w o r l d  –  w h a t  b e t t e r  w a y  t o  i n t r o d u c e 

o ur wo n d e r f ul s t y l e to inte r natio nal sh o p p e r s w a s 

there but to go online? Australian and international 

fashionistas can now enjoy shopping Aussie designers 

from the comfort of their own home.

Who/where are your customers?

O u r  c u s t o m e r s  a r e  p r e d o m i n a n t l y  f r o m  a l l  o v e r 

Australia, but we do have many international shoppers 

from countries such as Japan, Singapore, UAE, France, 

Italy, Croatia, USA and Canada, amongst others. Our 

customer is a girl who loves current trends and styles 

and loves following fashion reports in magazines.  We 

have a wide demographic of customer from teenagers 

to 6 0 -year-old women , though our main customer is 

probably 20-45.

How do you choose the labels for Style Palace?

W h e n  w e  c h o o s e  o u r  l a b e l s  w e  l o o k  a t  c u r r e n t 

trends, popular designers, produc t qualit y and what 

our customer loves to wear. We like to have a mix of 

current trends and classic pieces to cater to all tastes.

What item from your wardrobe could you not bear to 

part with?

My YSL Tribute heels and my stage costumes!

How many pairs of shoes do you own?

Ummm…

Where can you be found on your (rare) days off?

Yoga, followed by a long breakfast, shopping, then off 

to the beach with my poodle, Romeo.

What are your plans going forward?

The plans going for ward are to [expand] Style Palace 

to be THE premier online shopping site to visit for the 

best in Australian fashion, while keeping true to our 

philosophy of continuing to provide the best customer 

service. Style Palace was created to be an experience 

f o r o u r c u s to m e r a n d w e w a nt to c o ntin u e to g ro w 

w h i l e ke e p i n g t h e s e i m p o r t a n t e l e m e n t s ,  t o m a ke 

shopping at Style Palace unique and enjoyable.



BLACK 
GRAPES

M o d e l  /  G U S I N A

P h o t o g r a p h y,  M a ke u p ,  H a i r,  C o s t u m e  /  PAW E L  T O T O R O  A D A M I EC

PH OTO G R APH Y
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Te x t  /  J U N L A H  M A D A L I N S K I    P h o t o g r a p h y  /  M I L O S  /  w w w. m i l o s i m a g e . c o m

S t y l i s t  /  L A U R E N  W E B S T E R    H a i r  &  M a ke u p  /  P R I S C I L L A  R A S J I D

M o d e l  /  H A N N A H @ c h i c  m a n a g e m e n t  s y d n e y    P h o t o  A s s i s t a n t  /  M A R K  T O W N S E N D

H a i r  &  M a ke u p  A s s i s t a n t  /  B I L LY  S AW I C H A I

CRESCENT 
SHADOWS

L iving my life in fear of a broken heart led me down 

a road of fleeting infatuations; nights filled with 

momentary passion, which disappeared more quickly 

than the sunrise. I was scattered, chaotic, and alone. 

Then I saw her, Soledad.

S h e w a s b a r e f o o t a n d w e a r i n g a n o v e r s i ze d w h i t e 

shir t , which was carelessly slung across her body as 

an afterthought. She sat atop a used canvas and lit the 

cigarette that loosely hung from her lips. She took long 

deep drags, staring down at the bare floorboards lost in 

melancholy thought. 

She took her last drag.

M y p uls e q ui c ke n e d , I  re a lis e d t h at t h e f e a r of n ot 

seeing her again was greater than the fear of a broken 

hear t. Brazened, I reached for her hand, but before I 

could even touch her fingertips, she turned around and 

our eyes met . W ithout hesitating , she gently kissed 

my cheek, leaving a lingering scent of turpentine and 

cherry gloss. 

Play f ully, sh e le d m e through h er s tudio, f ille d with 

o v e r s i z e d  f r a m e s ,  o l d  b l a c k  a n d  w h i t e  p o r t r a i t s , 

u n f i n i s h e d  f o r m s ,  a n d  r a n d o m  c o l l e c t i o n s  o f 

ke ep sake s . S h e p ut h er han ds over my eye s an d le d 

me into a darkened room. Still covering my eyes, she 

whispered softly .. .

“ L o n e lin e s s is a te r rib l e b u rd e n to c a r r y.  Fa ce t s of 

our dif feren ces are vas t chasms that separate even 

th e m os t likely lovers . H owever, in this world th ere 

are brave souls that understand that life is not a flat 

surface; it is a living breathing organism that ebbs and 

flows into inf init y. T h ose p eople are c alled are soul 

mates. Your soul mate will be a person that vibrates 

w it h t h e s a m e r hy t h m a s yo u r h e a r t .  Eve n t h e s u n , 

singular in nature, f inds space to embrace the moon. 

Together they cast crescent shadows."

She removed her hands from my eyes and revealed her 

latest work; a dark forest of trees, illuminated by the 

crescent shadows created by the eclipsed sun.

FI C TI O N
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MONROEESQUE
P h o t o g r a p h y  /  E L O U I S E  VA N  R I E T- G R AY     H a i r  &  M a ke u p  /  H O L LY  FA R R E L L  ( L e t ' s  M a ke u p )    R e t o u c h i n g  /  M O N I C A  C H A M O R R O

D r e s s  /  R A C H E L  G I L B E R TJ

J e w e l l e r y  /  V I N TA G E  C Z EC H

D r e s s  /  N I C H O L A S

J e w e l l e r y  /  V I N TA G E  C Z EC H

FA S H I O N
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Te x t  /  D E B  O L D S  

P h o t o g r a p h y  /  K I T T Y  G R A C E

KITTY 
GRACE

SPOTLIGHT

O n e o f t h e h i g h l i g h t s o f  Pe r t h Fa s h i o n We e k 

was Kitty Grace’s glam and “uber-cool” Friday 

night show.

T h e s t u n n i n g ,  P e r t h - b o r n K a t G r a c e n o w b o u n c e s 

between the island life of Bali and the bustling city of 

New York. Her up-coming SS12/13 collection entitled 

“ S h e ’s  L i ke  C r y s t a l ”  h a s  a  n e w  f o c u s  o n  c o r s e t r y, 

d r a p i n g  a n d  s w i m w e a r.  S h e  w a s  i n s p i r e d  b y  t h e 

discovery of the incredible Naica mine in Mexico.

En-Vie chatted with designer Kat, somewhere on her 

way to China.

Describe your current design direction:

My de signs ten d to fo cus on a high-wais te d , femm e 

fatale-esque silhouet te that app eals to a confident , 

modern woman. I prefer to work with silks and chiffons 

in min d an d am m os tly draw n to create form f it ting 

attention-to-detail pieces that flatter and accentuate 

the female form.

Inspiration:

My inspiration for th e S S12 /13 " S h e’s Like Cr ys tal" 

collection stems from the Naica mine in Mexico, which 

contains the world’s largest known crystal formations. 

I  w a s a m a ze d t h a t t h is e nv iro n m e n t a l  w o n d e r w a s 

hidden underground from human detection until 2007 

a n d b e c a m e o b s e s s e d w i t h i m a g e s o f  i t s  1 2 m e te r 

long translucent beams. This concept is evident and 

reinforced in the range’s choice of colour, digital prints 

and accessories.

What are you doing after PFW?

W e l l ,  i t ' s  f u n n y  y o u  s h o u l d  a s k  a s  I  a m  c u r r e n t l y 

a n s w e r i n g  t h e s e  q u e s t i o n s  o n  a  f l i g h t  t o  C h i n a !  I 

a m  g o i n g  t o  e x p l o r e  t h e  p o s s i b i l i t y  o f  m o v i n g  m y 

pro duc tion an d sampling from Bali for n ex t season , 

A W 1 3 .  I f  I  w a n t  m y  l a b e l  t o  g r o w  a n d  a c h i e v e 

international succe ss (Kat has re cently sign e d with 

s h o w r o o m s i n L A ,  N YC ,  AU S . ) ,  I  w i l l  b e l o o k i n g a t 

producing much larger quantities and China is the place 

to do so.

What is your favourite part of putting together a show?

The best part without question is watching the vision 

and hard work come together in the end. It is really quite 

a rush and I can’t wait to do it all over again next season!

Who do you admire in the fashion world?

St ro n g , r i dic ul o u sl y c re ati ve a n d b u sin e s s- m in d e d 

women such as Vivienne Westwood, Sonia Rykiel and 

Diane Von Furstenburg inspire me to aim high and have 

faith in my own aesthetic and instinct.

Describe your style:

I  a m  a n  a v i d  v i n t a g e  s h o p p e r  a n d  t e n d  t o  m i x  m y 

favourite timeless finds, particularly Gianni Versace, 

Gaultier, Mugler and Rykiel, with new pieces from my 

collection. I love an excuse to dress up for an event, but 

tend to look for comfort during the week. I get from A 

to B on a large motorbike in Bali so I have a selection of 

fabulous jumpsuits that never fail to serve their purpose 

in terms of practicality and an overall great look!

Any plans to open in Japan?

Of course, without question! I ’ve been to Japan a few 

times and was completely mesmerised whilst walking 

the streets of Harajuku, and spent hours lounging in 

Yoyogi park observing the different fashion trends and 

beautiful eccentrics on show. Japan is most definitely 

on my hit list!

For more information: www.kittygrace.com

N E WCO M E R
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NOMADIC
P h o t o g r a p h y  /  E M I LY  S O T O

M o d e l  /  M EG H A N  W I G G I N S  @  L A  M o d e l s

H a i r  /  D I A N N A  L O P E Z

M a ke u p  /  A M Y  C L A R K E

S t y l i n g  /  A L I C E  W O O  @  U n i t e d  C i t i z e n s

B l u e  R o m p e r  /  A R K  &  C O

A d j u s t a b l e  O r a n g e  R i n g  /  U N I T E D  C I T I Z E N S

Ve n e t i a n  C h a n d e l i e r  E a r r i n g s  /  U N I T E D  C I T I Z E N S

S l e e v e l e s s  H i g h / L o w  D r e s s  /  L U S H

J e w e l l e d  K n u c k l e  R i n g  /  U N I T E D  C I T I Z E N S 

D r o p  J e w e l l e d  E a r r i n g s  /   U N I T E D  C I T I Z E N S

B r a i d e d  B r a c e l e t  /  U N I T E D  C I T I Z E N S

S h o e s  /  M O D E L' S  O W N

FA S H I O N
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W h i t e  To p  /  M O D E L S  O W N

D e n i m  S h o r t s  /  M O D E L S  O W N

F l o r a l  T i g h t s  /  U N I T E D  C I T I Z E N S

We d g e s  " 9 9  T i e "  /  J E F F R E Y  C A M P B E L L

C l a s s i c  G o l d  Wa t c h  /  V I C E  V E R S A

F l o r a l  N e c k l a c e  /  S T Y L I S T ' S  O W N

C r e a m  F l a r e  D r e s s  /  A R K  &  C O  a v a i l a b l e

F l o r a l  We d g e s  /  J E F F R E Y  C A M P B E L L 

F l o r a l  H a i r b a n d  /  U R B A N  O U T F I T T E R S

F l o r a l  C h a n d e l i e r  E a r r i n g s  /  U N I T E D  C I T I Z E N S



Te x t  /  Ve r a  C h a n 

P i c t u r e s  /  M E R C E D E S - B E N Z  FA S H I O N  W E E K  B E R L I N I R I N A  S C H R O T T E R

A U G U S T I N  T E B O U L

A U G U S T I N  T E B O U L

MERCEDES-BENZ 
FASHION 

WEEK 
BERLIN

2012
S S13 brings the heat and sun early to Berlin, one 

of Europe's most captivating cities for fashion, 

ar t an d m u sic . This year's M B F WB sh owc a s e s th e 

likes of both internationally recognized brands and 

e m e r g i n g t a l e n t s .  L e t 's  s e e w h a t t h e b e s t o f  t h e 

season has to offer!

Hugo by Hugo Boss has revamped their brand image 

with an evermore youthful outlook. Keeping up to date 

with what's hot, the show opens up with a variet y of 

modern-day brights, the satin mint green is amongst 

of our favourites. . Interspersed with neutral shades, 

the collection makes way for ever yday minimal-wear. 

Staying true to their roots, the designs exude an aura 

of chic comfort that catch the eye with sheen fabrics. 

Yet, most interesting is the clever use of panelling that 

integrates playful kaleidoscope-like fabrics.

Augustin Teboul, the brainchild of Odély Teboul and 

A n n e l i e  A u g u s t i n ,  h a r k s b a c k t o t h e d a y s o f  p o s t-

romanticism, evoking an aura of dark romance to create 

a collec tion of evening classics that are all about the 

details. With a meticulous eye for intricacy, fantastic 

lace and leather pieces are integrated with shimmering 

b eads and sheer fabric s . A cross b et ween ready-to-

wear and haute couture, the brand works with bygone 

19 2 0 s f a shio n to geth e r w ith n e w f a n gl e d tre n ds of 

leather trousers and sleeveless biker jackets. The heart 

of their vision however is their love for accessories. All 

about the layering , fantastic pieces include clutches 

and headpieces reminiscent of flapper-dress fashions.

Former junior designer of Chloé, Dietrich Emeter, stuns 

us with a chic collec tion comprised of lustrous burnt 

orange and cobalt blue accents in a sea of loose-fitting 

silhouettes. The urban pieces translate well into work 

items, especially with his science-like floral print.

A 20 07 graduate from the A nt werp Royal Ac ademy, 

Marc Philippe Coudeyre present s his 6th collec tion, 

a stunning array of par t y-like dresses that double as 

sleek workwear. Designs are flattering in muted neons, 

glittering fabrics and wet-looking leathers, draped to 

per fection for day and evening wear. The highlight of 

his collec tion is the line of charming spring summer 

coats and jackets in novelty fabrics.

Light as a feather, Irina Schrotter’s collection focuses 

ver y much on the silhouette. Ever elegant, the much-

adored straight-seamed maxi-shift dresses shall surely 

b e co m e th e n e w s t a p l e a n d w ill  n o d o ub t ke e p yo u 

content for seasons to come. Flowing and ethereal, her 

designs are silky to the touch and subtly seductive by 

way of sheer fabric s. Unembellished they may be, in 

pure whites and sumptuous ivories, beiges and pink-

tinted sheen fabrics, yet Schrotter never fails to offer 

the chicest of chic for everyday wear.

RU NWAY RE PO RT
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Conversing intimately with the female form, Michael 

Sontag’s designs are presented in their rawest, most 

beautiful form. Much like Schrotter, Sontag’s designs 

f low p rofluently along th e c at walk . W ith mas ter f ul 

drapery, the luminous pieces hang just perfectly. Like a 

collection of weightless clothes, they will no doubt look 

stunning billowing in a light summer breeze. Neutral 

pastels have never been so chic. Presented in powdery 

sha d e s of b lu e , w hite s a n d b row n s , S o nt a g c re ate s 

ultimate lounge-like wear for every occasion, including 

flowing palazzo -like pant s that you’ll never want to 

step out of.

In beautiful neutrals and crimson reds, the established 

sp o r t y c hic b ra n d E s c a da S p o r t ha s s tun n e d us yet 

a g a i n  w i t h  m a n y  t h e  i d e a l  p i e c e s  f o r  b e a c h w e a r. 

From a glimpse of cheeky rainbow-coloured swimsuit 

bot toms under a sheer shif t dress to full-leng th sun 

d re s s e s d e c ke d o u t in t a s te f ul  s t r ip e s ,  t h e n e w e s t 

co ll e c tio n is a ll  a b o u t co o lin g- of f.  W it h t hig h - hig h 

slashes incorporated into whole piece outfits, Escada 

never fails to deliver and who would say "no" to those 

amazing broad summer straw hats.

Laurel sees the familiar face of this season’s favourite 

“it ” co l o ur,  O ra n ge . W h eth e r it  p re s e nt s it s elf  a s a 

vermillion red or the full-blown marmalade, you are 

sure to get th e real d eal .  D re ss e d up w ith f a b ulo us 

outer wear pieces, chic halter neck dresses with kick 

hems and gingham one-shoulder dresses catch many an 

eye to placate that dainty girl in us. Whether it be plain 

or magnificently embellished with jewels, the collection 

makes for amazing, understated eveningwear. And just 

when you think it’s another minimal collection, Laurel 

pops out with exciting abstrac t painterly florals and 

sequined separates that will shoot straight to the top 

of your wish list.

As for Rebekka Ruetz, think flower girls and Rapunzel 

w i t h  l a c e - l i k e  l a s e r- c u t  l e a t h e r  a n d  l o n g  b r a i d e d 

t r e s s e s h i t t i n g t h e r u n w ay.  B a b y d o ll  d r e s s e s h av e 

b e e n give n a n ew l o o k , w h e reby volumin o us laye r s 

of t i e re d si lk g i ve w ay to a sl e e k u n d e rlay of s h e e r 

f ab ric .  U nlikely colo ur co mbinatio n s of b ol d lem o n 

yellow a n d pas tel laven d er make yo u m elt .  L eath er 

lace remains her characteristic trademark and unique 

details of contrast zippers highlight the collection. But 

it gets better; beautiful brocades in muted golds are 

reminiscent of Russian luxury, creating what we like to 

call a homage modern bonanza. 

W i t h s u c h a n a l l - e n c o m p a s si n g a r r ay o f  d e si g n e r s 

o n s h o w t h i s  s e a s o n ,  a n d w i t h s u c h d e x t e r i t y  a n d 

craftsmanship, Mercedes Benz Fashion Week Berlin is 

certainly more than meets the eye.

M A R C  P H I L I P P E

M I C H A E L  S O N TA G

H U G O  B O S S

D I E T R I C H  E M T E R

E S C A D A  S P O R TR E B E K K A  R U E T Z L A U R E L



VANDAL
P h o t o g r a p h y  /  A N D R E W  PA R S O N S   

A r t  D i r e c t o r  /  M EG A N  R A I N WAT E R   

M a ke u p  &  H a i r  /  Y E S S I E  L I B B I E

C l o t h i n g  D e s i g n e r  /  P E P P E R  P E T E R S E N   /

w w w. p e p p e r r e c o u t u r e . c o m

J e w e l l e r y  D e s i g n e r  /  H A N N A H  R E Y N O L D S   / 

w w w. e t s y. c o m /s h o p / M a r y H a n n a h L i t t l e L a m b

M o d e l s  /  K AT H A R I N E  W I M E T T  a n d  E L L E  D E B E L L 

w i t h  S e a t t l e  M o d e l s  G u i l d  ( S M G )    

T H E  V I D EO  F R O M  T H E  S H O O T: 

v i m e o . c o m / 3 9 176 69 5

V i d e o g r a p h e r  a n d  E d i t o r  /  M A D I S O N  B E A U  S Y LT E   

A s s i s t a n t  V i d e o g r a p h e r  /  A N D R E W  A D K I N S

O r i g i n a l  M u s i c  /  M AT T H E W  L O B E

S p e c i a l  T h a n k s  t o  M a r g i n a l  Wa y  S k a t e  P a r k  C r e a t o r s , 

R y a n  L o b e  a n d  Ly n n  D a v i d s o n

FA S H I O N
En Vie
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IN
THE

NIGHT
Te x t  /  E R I K A  M A I O    A r t  D i r e c t o r  /  J O N A H  G I L M O R E

P h o t o g r a p h y  /  J A S O N  &  J O N A H  G I L M O R E  /  s t u d i o  r o c ke t  s c i e n c e

Wa r d r o b e  s t y l i n g  /  J E R R Y  M AT T H E W S     M o d e l  /  C R I S T Y  D E W E E S E

M a ke u p  /  N I J I A  B R I T T    H a i r  /  J E R R A D  T R A H A N

S t y l i n g  A s s i s t a n t s  /  J A C Q U E L I N E  W O O D F O R K  &  A N G E L  G R E E N

W h i t e  s h e e r  g o w n  /  F R A N C E S C A  V I A M O N T E  /  f r a n c e s c a v i a m o n t e . c o m

B e l t  a n d  g l o v e s  /  J E R R Y  M AT T H E W S  /  d e s i g n e r j e r r y m a t t h e w s . c o m

Tonight is the night, in a town of myster y where 

th e re i s a pa r t y wa itin g f o r yo u a ro u n d eve r y 

corner; a night in which women are in the mood to 

show their beauty, their bodies covered in elegant and 

sexy dresses.

Under the nocturne sky, thousands of lights are shining 

in the city and the silence is broken only by the sound 

of heels, dancing to the rhythm of a distant, slight song.

Tonight, women can show their faces, their masks, their 

angelic or evil physiognomies accentuated by a wise 

touch of powder, mascara and eye shadow. 

So let the light shine on you tonight, dressed as only 

you can do, mar vellous woman , and let the shadows 

play with your silhouette.

T h ey ’re p ris o n e r to yo u r l o o k ,  t h o s e s w e e t eye s in 

which they reflect and if lost, find themselves again.

Take a chance and go out tonight and shine more than 

all the lights in this city; dance and move and don’t be 

shy. Show yourself around, woman, and take risks; play 

with th e air,  have f un with th e m usic , an d enjoy th e 

parties!

Yo u  w h o  p e r m e a t e  t h e  n i g h t  w i t h  y o u r  j o y,  y o u r 

p er f um e a n d yo ur vit alit y,  I  k n ow yo u . Yo u a re jus t 

waiting for someone to catch you, someone to kidnap 

you, someone who will lead you into a dream.

FI C TI O N
En Vie
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ROSSO
P h o t o g r a p h y  /  S A LVA D O R  P OZO  /  w w w. s a l v a d o r p o z o . c o m

A s s i s t a n t  P h o t o g r a p h e r  /  P E T E R  V E R S N E L

S t y l i n g  /  S O R AYA  B A S I R A N

H a i r  &  M a ke u p  /  K A R I N  B R O O S

M o d e l  /  L E S L E Y  H O U T K A M P

T h a n k s  t o  H O T E L  D E  T O R E N  /  w w w. t h e t o r e n . n l

B l a c k  B r a s s i e r e  /  DYA N N E 

P i n k  O p e n  B r a s s i e r e  /  P L E A S U R E M E N T S

S h e e r  B r i e f s  /  V I C T O R I A’ S  S EC R E T

H o l d - u p s  /  A U B A D E

" C r o s s  &  R o c k  ' n  R o l l "  R i n g  /  J U T K A & R I S K A

O p e n  B r a s s i e r e  /  P L E A S U R E M E N T S

L e a t h e r  S t u d d e d  B r a s s i e r e  /  P L E A S U R E M E N T S

S u s p e n d e r s  /  E S P R I T

B r i e f s  /  DYA N N E  b y  L i v e r a

H o l d - u p s  /  W O L F O R D

P a t e n t  l e a t h e r  b o o t s  /  N E L LY. C O M

LIN G E RIE
En Vie
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FASHION 
CANTATA 

FROM 
KYOTO

TOKYO 
GIRLS 

AWARDS

P h o t o g r a p h y  /  M A S A R U  A Z A M A

FA S H I O N S H OWS JAPAN
En Vie
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HAL - MODE 
FESTIVAL 
2012

8 September, 2012 (Sat.)

Osaka-jo Hall

For more information: www.hal.ac.jp/osaka

SUMMER COURSE

August 4th (Sat), 5th (Sun) 10:00-17:00

 and 6th (Mon)10:00-18:00 

*Exchange meeting after the class.

Admission fee: 3,000 yen for 3 days.

Course: Choose from Fashion Design, Pattern Making 

or Fashion Business. 

Get fashion knowhow and skills this summer!

More info: 

www.esmodjapon.co.jp/osaka/event/detail.php?id=233

ESMOD 
JAPON 

A  NE W  CEN T URY  IN  A SIA  - 
T HE  FU T URE  OF  A SIA  IS 
T HE  FU T URE  OF  T HE  WORL D!

VISUAL DEPARTMENT

Part 1:  10:30 ~ 12:15

Part 2:  15:00 ~ 16:45

FASHION DEPARTMENT

Part 1:  12:30 ~ 14:10

Part 2:  17:00 ~ 18:50

M O D E GAKU E N E S M O D E VE NTS
En Vie
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August

2012 BY HEPZIBAH

I l l u s t r a t i o n  /  A N N A  J A S I N S K I

w w w. a n n a j a s i n s k i . c o m

ARIES 3/21 – 4/19

Au g u s t  b r i n g s  m a j o r  c h a n g e s 

in all areas of your life and for 

single sheep there is the possibility 

o f  f i n d i n g  t r u e  l o v e .  Yo u  m a y  b e 

d r a w n  i n t o  m e d i a t i n g  a  c o n f l i c t 

b e t w e e n  c l o s e  f r i e n d s ,  b u t  b e 

careful that you don’t get involved in 

problems that are not your concern. 

K n o w  w h e n  t o  w i t h d r a w .  T h i s 

m o n t h yo u w il l  f e e l  l ike s p e n din g 

time at home and beautif ying your 

surroundings.

VIRGO 8/23 – 9/22

Yo u r  h o p e s  a n d  d r e a m s  c o u l d 

c o m e  t r u e  b e f o r e  y o u r  v e r y 

e y e s  t h i s  m o n t h ,  b u t  o n l y  i f  y o u 

c a n  l e a r n  t o  r e l e a s e  t h e  p a s t .  

A feeling of urgency will prevail, but 

don’t worry, change will come. After 

the 21st , there will  be a chance to 

s e e k a  q u i e t  p la c e to u n w i n d a n d 

slow down, and a time to reflect and 

make plans and goals for the coming 

y e a r.  Ta k e  c a r e  w h e n  h a n d l i n g  

sharp utensils.

CAPRICORN 12/22 – 1/19

Th i s  m o n t h  i s  a  g o o d  t i m e  f o r 

parties or any social interaction 

with f rien ds .  T h ere will  b e lot s of 

u n e x p e c te d f u n .  A ny p ro b l e m s in 

family life will be balanced by your 

love relationships; they will have the 

Light of Heaven shining on them. It is 

a positive time, but pay special care to 

infections and pains in the head area.

GEMINI 5/21 – 6/21

Yo u  a r e  f e e l i n g  a  n e e d  f o r 

h u m a n  i n t e r a c t i o n .  W h e t h e r 

it is meeting with friends , sending 

e m a i l s ,  w r i t i n g  l e t t e r s ,  o r  e v e n 

w r i t in g a s to r y o r p o e m . T h is  is  a 

good month for making your feelings 

known . Now is the time for buying 

and selling, for getting rid of the old 

a n d m a k i n g w a y f o r  t h e n e w.  B u t 

take c are , b e c ause th ere co uld b e 

some opposition from your partner 

in the second half of the month. 

SCORPIO 10/23 – 11/21

The people you meet this month 

could have a profound influence 

o n  y o u r  t h i n k i n g ,  t e a c h i n g  y o u 

things that you need to know, things 

that are more precious than gold. So 

pay at tention , for what we gath er 

in kn owle dge eventually b e com e s 

wisdom . Give thanks to those who 

helped you get to where you are in 

your career. At the end of the month, 

it is impor tant to take care of your 

p hysic al h ealth ,  an d rem emb er to 

watch your temper.

CANCER 6/22 – 7/22

Th i s  i s  a  g r e a t  m o n t h  f o r 

Cancerians. You’ll be the center 

o f  a t t e n t i o n  i n  a l l  t h a t  y o u  d o , 

e sp e cially a ny a r tis tic e n d eavo r s . 

F il l  yo ur min d w ith n ew id ea s a n d 

c reate s o m ethin g .  A f te r th e 21 s t , 

t h e  p l a n e t s  f o c u s  o n  y o u r  m o n e y 

situation; don’t worry, there will be 

e n o u g h f o r that n e w o u t f it .  D o n’t 

s h o p  t o o  m u c h  t h o u g h  a s  a  d i p  i n 

energy levels in the second half of the 

month means you will need to take 

care of your health a little better.

SAGITTARIUS 11/22 – 12/21

Th i s  i s  a  g o o d  t i m e  t o  f r e e 

y o u r s e l f  f r o m  a n y  l o n g -

s t a n d i n g  d e b t s  y o u  m a y  h a v e ,  s o 

d o n ’ t  b e  t o o  e x t r a v a g a n t  w i t h 

money this August. The same goes 

f o r  y o u r  e m o t i o n s ;  h o l d s  y o u r 

t o n g u e  i f  y o u  w a n t  t o  a v o i d  a n y 

u n p l e a s a n t  m i s u n d e r s t a n d i n g s . 

Tr y to spend some time away from 

t h e c o m p u te r a n d te l e p h o n e t h i s 

m onth; th e spiritual life is c alling . 

After the 15th, there could be some 

unexpected luck.

LEO 7/23 – 8/22

Th i s  i s  a  f r u s t r a t i n g  m o n t h  f o r 

e m o t i o n a l  L e o s .  A  c r i s i s  m a y 

occur when energ y levels are low, 

s o  t a k e  s o m e  t i m e  o u t  f o r  i n n e r 

examination and reflection. You will 

grow from the experience. After the 

21st, things will pick up; there will be 

invitations to parties and happiness 

will be on the rise. Also, Venus could 

bring you luck, or even some ex tra 

cash by the end of the month.

PISCES 2/19 – 3/20

Your subconscious, your dreams 

an d visions are dire c ting yo ur 

life this month, giving you the need 

for a change of scenery. The planets 

a r e  w o r k i n g  i n  y o u r  f a v o u r  a n d 

romance will bloom for you, if you 

let it. Opportunities to liven up your 

job will arise, but don’t ignore your 

d i e t  o r  f i t n e s s  r o u t i n e ;  y o u  n e e d 

good food and exercise to give you 

strength in the busy times at work. 

In the second half of the month, pay 

attention to family matters. 

TAURUS 4/20 – 5/20

You have an urge to communicate 

w i t h  o t h e r s ,  b u t  r e m e m b e r 

that l is tenin g is jus t as im p o r t a nt 

as t alkin g .  T h e co nver satio ns an d 

e n c o u n t e r s  y o u  e x p e r i e n c e  w i l l 

h a v e  a  p r o f o u n d  e f f e c t  o n  y o u 

a n d  m a y  c h a n g e  y o u r  p o i n t  o f 

view. A f ter th e 21 s t ,  yo u will  fe el 

l i k e  s l o w i n g  d o w n  a n d  s p e n d i n g 

more time at home than usual. Pay 

at tention to a health problem that 

h a s  w o r r i e d  y o u  f o r  s o m e  t i m e .  

The second half of the month will be 

good for career matters.

LIBRA 9/23 – 10/22

Tr y  n o t  t o  o v e r w o r k  o r  w o r r y 

t o o  m u c h  t h i s  m o n t h .  T h e 

right communication could mean a 

promotion will be of fered. Around 

t h e  m i d d l e  o f  t h e  m o n t h ,  e n e r g y 

levels will  dip a n d yo u will  b e lef t 

w i t h  a  s e n s e  o f  d e t a c h m e n t  a n d 

letharg y. You may feel that you no 

longer see eye-to-eye with someone 

you were close to, but after the 21st, 

t h e go o d t im e s w il l  re t u r n .  Write 

down what you feel, the angels will 

assist you.

AQUARIUS 1/20 – 2/18

For Aquarians, the work place will 

feel like a party all month long; 

there’s an infec tious joy in the air 

that spreads quickly to others. Your 

intuition will tell you what is best and 

any suggestions will be well received. 

As the month turns to the third week, 

you may feel like being romantic and 

this heralds a one-month period of 

love and af fec tion for you and the 

love in your life.

HOROSCOPE 




