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FASHION 2.0 AWARDS 2013

The fashion verdict is in; nominations for the Fashion
2.0 Awards 2013 have been announced. Organised by lifestyle
web marketing company Style Coalition, the awards weigh up
the most popular trends in online fashion. Two new categories
have been added for the 2013 awards, “Best Pinterest” and
“Best Fashion Startup.” Donna Karan, Marc Jacobs and Bergdorf
Goodman are all up for awhopping five awards. So which fashion
giant will be crowned the king or queen of the cyber world?
Results will be out on March 13th.

BEYONCE WORLD TOUR

Beyonce, aka Sasha Fierce, has just announced her world
tour. Beyonce is finally back in the performing game after giving
birth to her first child last year. Her halftime performance at
this year’s Super Bowl showed the world that she hasn’t lost her
fierceness and she’s stronger than ever. Rumour has it that there
is also a new album in the works. Looks like the world will be
seeing a whole lot of Beyonce this year.

ALE BY ALESSANDRA

Victoria’s Secret model and mother Alessandra
Ambrosio has announced that she will be launching a new
fashion label called Ale by Alessandra in 2014. The model mom
is collaborating with Cherokee and the designs will hit Latin
America first. In a statement, Ambrosio has said that the label
will be representative of her life, experiences and style. Her sexy
creations will be released in the spring of 2014.

RED NOSE DAY 2013

With Stella McCartney designing this year’s campaign
T-shirts, Red Nose Day has never looked so fashionable. The
charity event was started in England in 1988 to provide support
for UK youth and victims of abuse as well as lifesaving supplies
and services to communities in Africa. The T-shirts are very
limited with only 25 shirts made. Each design is unique and
features aniconic image of the Beatles, Tommy Cooper, Marilyn
Monroe or Kate Moss.

MARCH 2013

Text / AYAIGARASHI Translation & Edit / SARA Al COE

DIET COKE DESIGNERS 2013

Diet Coke just got even tastier. Marc Jacobs has
collaborated with the beverage company to bring us three very
cute and oh so Marc Jacobs Diet Coke can designs. The limited
edition cans represent female empowerment and feature a
different woman from the eighties, nineties and noughties. You
won't want to dispose of these cans in the recycling bin.

PHILLIP LIM'S AGENT 3.1

Fashion designer Phillip Lim is going global with the
brand’s new iOS app for Apple devices. The 2013 spring
campaign entitled “Agent 3.1” was released on February 4th
and combines print, media and out-of-home advertisements.
The app allows people to unlock hidden content, view behind-
the-scenes video and buy products by scanning the ads. Lim is
a perfect example of how designers are finding creative and
innovative ways to utilise the digital age to promote their brand.

LACOSTE ON FACEBOOK

Another brand utilising the cyber world is LACOSTE.
To celebrate LACOSTE’s 80th birthday, the French label has
released customising kits to design your very own polo shirt.
Twelve different styles will be available through their online
store on Facebook. Log in quickly, because only 80 kits will
be available.
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1940s VANITY FAIR ROBE (from sleepwear set)
x 1970s PISCES PENDANT NECKLACE
Tl 2 circa 1974 QUARTER BRACELET
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ST. JOHN SUIT JACKET (FROM FULL SUIT)
19705 OVERSIZE LINK BRACELET

19605 MONET BANGLE

19605 LISNER NECKLACE

19605 CABOCHON RING,
Briefs / AMERICAN APPAREL

Shoes / GUESS BY MARCIANO
Sunglasses / MODEL'S OWN




EnVie

2= UPHOTOGRAPHER ; -\ ' Sl R g

a

e_. Text / MILLIE KANA SLABY
Photography / DAN MOLLOY
Model / JULIA K from Division Model Management Gold Coast Australia
(currently with Wilhelminas in New York) e
Make-up & Hair / SATYA SCHMITZ
Styling / KATHRYN EDMONDS

lines and bold backdrops transform the shots into
something uniquely different.

He’s fond of giving the models a bold, iconic look,
making the colours he uses stand out even more.
Whether he uses rough contrast or soft, ethereal
lighting or he simply presents his photos in raw classic
black and white, a passionate look is always present.

Molloy’s photography is an expression of pure art
with fun, playful and sometimes raw turns of light and
movement, a true feast for the eyes.
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- I t’s hard to look at Dan Molloy’s innovative and As aninternational photographer, he is given a wide
' unique, not to mention drop-dead gorgeous, and colourful palette of ideas, clothes, models and
photographic style and not be impressed. locations to work with. He uses them all to the fullest
- whilst allowing his own original and creative style to
This Australia based photographer takes the richest shine through.
* ) and boldest approach to taking photos. You can see it
in the angle he chooses; it forces you to focus on the By giving his photos all the imagination and meticulous
centre of attention in the shot, bringing life and lush design his imagery contains, he's able to not only reach
" 3 colours to the surface. Eye-catching movements, hard the expectations of his clients, but surpass them.
. -

Dan Molloy takes every project to its full potential
whilst using his engaging vision to create unique
combinations of style and class, and he always leaves
us wanting more.

For more info: www.danmolloyphotography.com
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Text / ESPERANZA URBAEZ
Photography / TAKE YANG
Make-up / KEVIN CHEN
Hair / MAY
Model / ALINA BUKINa @ IMG Models

he fashion wave of the future is flowing towards

VIVACITA! This edgy label, born in Taipei in
2010 from the uber-creative mind of the Instituto
Marangoni trained designer Chia Jen Chang, breaks
through the antiquated moulds of yesteryear’s
designs and redefines thinking outside the typical
fashion box. Chang possesses a keen talent for
breathing new life into classic pieces like the white-
collar shirt, the black blazer and the navy pea coat
by deconstructing and transforming them into
separate pieces.

VIVACITA offers surprising structures and unique
details, which allow for the flexibility and versatility to
personalise or combine pieces. With a background in
industrial design, Chang s truly an architect of beauty,
elevating the conversation of fashion and appealing
to aesthetic senses via androgynous concepts and
aminimalist palette. His latest collection “Breach”
epitomises the essence of VIVACITA; it's the tear,
the break, the scar and the imperfection that is

A\

beautiful. By courageously focusing on this “breach,”
which is usually regarded as an unwanted fault, a bold
and unique identity of self is born and thus the concept
of ever-changing and ever-being is created.

Resting on this idea, the collection is peppered with
asymmetrical angles, extreme proportions and
abstract patterns. The line is full of exciting twists on
sophisticated staples; for example, the navy pea coat
has open flaps on the arms that reveal the thatched
pattern underneath, the white wraparound shirt wraps
to the shoulder to create a wide collar and the black
tapered slacks have extra material on the top half
that gives them a more relaxed look. At VIVACITA,
the language spoken is fashion, the root of which is
"freedom of expression" - a universal language. As
Chang continues to invent words and phrases with new
designs and patterns, the world makes poetry with
each step taken in VIVACITA.

For more info: www.thevivacita.com










Photography / DANIELE REBECCHI
Model / SUSAN LEE RIGG




Photography / SHANAI BELTON / www.d
Model, Make-up & Hair / CASE
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Photography / ADRIENNE ANDERSEN www.adrienneandersen.com
Model / ROARIE YUM
Make-up / CHANTEL HYDEN / www.beautybychantel.com
Wardrobe / MONSTRUOSITE by Dolly Donshey / www.monstruosite.com
Styling / DARCY ROUH

conversation with photographer Adrienne
Andersen and designer Dolly Donshey.

En Vie: What was the source of your inspiration for
this photo series?

Dolly: I'm not quite sure where the inspiration for this
shoot came from. | remember seeing that the theme
for En Vie's March issue was "contrast" and | think
Adrienne and | both came to the conclusion that it
would be a fantastic idea to contrast femininity and
masculinity.

Adrienne: The idea itself came from a conversation the
make-up artist and | had sometime ago. She wanted to
do makeup in which one half of the model's face was
feminine the other half was masculine. Dolly sent me
the theme for the March issue and | thought the theme
and concept would work well together.

D: My spring/summer 2013 collection has a lot of
menswear inspired pieces and we felt like it was
the most logical idea to feature clothes that would
highlight that contrast; the collection is also a personal
favourite of mine. It was Adrienne's idea to take it a
step further and do the half-and-half shot with our
model Roarie Yum.

How do you distinguish between masculine and
feminine styles in your designs?

D: I never want my female models to "be a man;" | just
want the illusion of androgyny. | like to create a balance
between the two sides. For example, if | put amodelina
masculine suit, she'll be topless underneath the jacket;
the exposure of skin around her collarbone brings out
the femininity and sex appeal of the overall look.

How did you maintain this delicate balance in your shots?
A: My photography is very feminine in general. | like
pretty things, so this concept was challenging for me in

that | had to bring a believable element of masculinity
into the photos. That's where Dolly's designs played a
huge part. Coupled with Roarie's androgynous look, it
brought out something in me and my work that was new
and exciting.

How do you distinguish between masculine and
feminine styles in your own wardrobe?

A:When | wear something | consider masculine, | like
to pair it with something feminine to balance it out. For
the most part, I'm a jeans and T-shirt person, but I'll
wear leopard print flats and big girly accessories too.
D: I'm a very feminine person and | have a very
feminine shape, so | find it hard to pull off a masculine
look effectively. When | want to rough it up a little, |
wear combat boots; combat boots automatically make
you feel strong and powerful. When trying to pull off
a more masculine look, | opt for tailored pieces like
structured pants or a great jacket.

What message do you want your audience to take
away from these shots?

D: |l don't think there's really a message as much as
thereis afeeling to take away from the series. Roarie,
even in her masculine state, is very seductive. There is
an effortless beauty in the way this shoot was styled
and shot.

A:If there's any message to be found in it, it would be
to have fun with your wardrobe. Dolly's right in that
Roarie's look is very seductive; a sexy woman is sexy
regardless of what she wears.

What do you think of androgyny in fashion? Do unisex

collections have a place in the fashion world?

D: I love androgyny in fashion. | love the fact that there
are no rules when it comes to unisex collections.

A: | love unisex collections. | think they're fun and edgy
and | admire any woman or man who can pull off that look.







Text / BROOKE RENAI CROW / www, dge.com.au
Photography / TRISTAN PETER / w Wit anpeter.com
Model, Hair, Make-up & Styling /RIELY-SAVILLE




ersonalities can change, especially those of

women. Quivering lips, strong jaws, fierce eyes
and fumbling hands reveal her many sides. Despite her
beauty and strong wardrobe, she too can suffer the ills
of uncertainty and biology. Is it nature that causes her
to shift moods so easily? Or is she being conditioned by
those around her?

Muted colours and shadowy lines add to the mystery
of her uncovered sides. We can see into them with
carefully guided lights; her heart is exposed, allowing
us to peer past a feminine facade. But what lay
underneath? ... An uncontested mesh of fleshy softness
and melting momentary moods.
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VISIONS

Photography / OLYA LONDON
Design / AGNE ALABURDAITE
Make-up / MARIJA UNKIND
Model / MIGLE TUBYTE
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Text, Photography & Styling / TIJANA LILIC
Make-up / CLARE MAC Hair / MAREE GIGLIA
Model / JASMINE WATERS @Scene Model Management

Dress / CANDICE JADE
Nude Mesh Bodice & Pants / EMMA JEAN WARD




he concept for this series came from my
childhood. | have always loved animals,
especially dogs, and d tic dogs ared d
of the grey wolf.

S

Coincidentally, my hometown of Vukovar in Croatia
derives its name from the Slavic word for wolf; the
Vuka (“wolf”) river flows through the city. When | was
little, my grandfather used to tell me stories from his
childhood. The story of his grandfather's death is one
that haunted me; he was mauled by a pack of wolves
whilst protecting his flock of sheep during a cold
winter. When | was growing up in Vukovar, there were
alot of stray dogs on the streets and | would feed them
my lunch on the way to school. | was always surrounded
by a pack of dogs, following me everywhere | went. This
memory is the source of my inspiration for the editorial.
ive to express myself in the images | capture. A
e time it happens at a subconscious level, but

&

sometimes it's about telling a story from my childhood
or forming a connection to those experiences.

| sourced garments for the shoot from three designers,
Megan Salmon, Candice Jade and Emma Jean Designs.
| was looking for cooler tones with a feminine look.
Megan Salmon is an established designer in Perth
and Candice Jade and Emma Jean Designs are fresh,
up-and-coming local designers from the same area.
| attended Candice Jade's graduation fashion show
and thought her designs were stunning; | immediately
contacted her about using them for the editorial. When
| approached Emma Jean Designs to see if she had
anything that would fit with the project's concept, she
was coincidentally in the process of making wolf print
pants and a bodysuit. It was great timing.

For more info: www.tijanalilicphotography.4ormat.com
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Pink Dress & Crochet dress / ARROGANTLOVESORIGINAL
Belt / D&O
T

Photography / LAUREN GHERARDI
Styling / ARGIE MITRA
Hair / HOLLAND MORGAN
Model / COURTNEY BEACH
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Story /MUTED THOUGHTS
Photographer / TJ MANOU / www.tjmanou.com
Hair & Make-up / KATHLEEN TY
Model / MEGAN PORMER
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egan Pormer says that she was very lucky to

have the family she had when she was growing
up. Education was a high priority for her father in
particular; she studied in Europe and received her
postgraduate degree three years early.

Studying in London allowed her the opportunity to start
modelling, something she's deeply passionate about. She
maintained a delicate balance, working on university
assignments whilst make-up artists got her ready for
shoots. "My parents didn't see modelling or acting as
lucrative or beneficial, so it was a constant struggle for
me," says Megan. "l wanted to make them happy without
denying myself what | believed to be my calling."

Shortly after graduation, she was reminded of how
unpredictable life is; in the blink of an eye, her father
was taken from her along with everything familiar. His
accidental death sent her family into a tailspin. "It was an
awful time for all of us," recalls Megan.

There were many days when she wanted to give up,
but through it all she couldn’t stop thinking about her
father's very last words to her. "He said that I'd received

my educational degree and his dream for me had been
fulfilled and now | could pursue whatever | love to do
with his full support." She learned that one can either
be crushed by tragedy or take it as a challenge. Megan
chose the latter. “Here was my chance to experience

new opportunities and to make the life for myself that
| knew was waiting for me if | just took the first steps.”
That meant moving to Los Angeles and starting over
completely. Sometimes the scariest choices in life are
the most important, and this brave leap has already
changed Megan'’s world.

Sometimes, all you hear in Hollywood are stories of
struggle and discouragement. Like many people before
her, Megan moved to Los Angeles with a dream. She
made the choice to take on this new chapter of life with
fresh eyes and a positive attitude. “| make things happen
...and because of who | am, | have done just that.”

Modelling and acting are a huge part of who Megan
Pormer is. These two passions sustained her when
everything else fell apart, convincing her of her
calling. She is greatly inspired by Rosie Huntington-
Whiteley and would love to follow a similar path.
“Since moving to LA, | have met some amazing people
and learned so much about myself. It truly is a whole
new world for me here.”

She continues to push to make her dreams a reality. “I
will always remember where | have been and how fragile
life is, and | know that there are no guarantees.” Her goal
is to keep growing and keep moving forward. Life is not
always kind, but Megan believes that it is always worth
living. And the best is yet to come.
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Text / ERIKA MAIO
Photography / RAMIN DERAVIAN / www.deravian.com
Model / LINDSEY @ Corestone Models
Styling / ASHLEY ELIZABETH
Makeup & Hair / VIVIENNE LEE

Red dress / RED MAX STUDIO
Shoes / DAVID DIXON

he roots of fashion photography can be traced
back to the 1800s and has since been developed
with interest and passion to the present day.

Even now it's still evolving. With the aim to open
people’s minds and get them to see fashion through
the eyes of talented artists, the combination of fashion
and photography furthers the idea that beauty and
art can walk hand-in-hand along the same path.
Every photographer sees things in a different light,
making each individual's work unique and essential.

Colours, shapes, locations, poses, shadows, themes
and techniques are just a few of the elements that the
two fields have in common, their means of influencing
each other. The photographer’s purpose is to create a
connection between the work of the designer and the
way it’s perceived so that it can be translated to the
audience. With a stylist's direction, the photographer
is able to convey a designer's brilliant ideas to such
effect that the subject speaks directly to the reader,
evenonly at a glance.
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LEWIS / photolew.wix.com/terrencelewisphotography#!
Styling / ALI LEVINE / www.alilevinedesign.com
Styling Assistance / RACHEL POLLEN
Hair / LATRINA GODFREY Make-up / KATHRYN EDDINGS

Teal Dress / SHEKHAR RAHATE
Necklace / EZZA
Bracelets, Rings, Earrings & Headband / MARIANNA
Corset / DIP IN LA
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Photography / SAS TERPSTRA / www.sasterpstra.com

Styling / MARJOLEIN VAN SOELEN / www.marjoleinvansoelen.com
Clothing provided by FLOWERS & PEARLS / www.flowersandpearls.com
Make-up & Hair / MARTA ROQUE / www.martaroque.com

Model / ESENIA NAOUMOVA

n Vie: Tell us about the vintage looks you selected

for this shoot.
Marjolein van Soelen: For this shoot, | have selected
and combined vintage items that create an elegant
and feminine look with influences from the 70s.
These clothes have been worn by women from several
European countries and all came together in the Flowers
and Pearls vintage fashion shop in Rotterdam.

What qualifies an article of clothing as vintage?
Previously worn clothes are commonly labeled as
vintage. However, this is a mistake. Fashion should only
be labeled as vintage when the items really take you
back in time; picture styles from the 20s, 30s, 40s, up
until the 70s or even the early 80s. In terms of price,
this means that vintage fashion is more expensive
than secondhand clothing. An easy way to recognise
authentic vintage fashion that originates before the 60s
is to check that washing instructions are not included.

How did you become interested in vintage fashion and
how did you first get involved in styling?

| know this might sound like a cliché, but it’s true: I've
been interested in fashion ever since | can remember.
When | was a little girl, | was very creative with styling
my little dolls, instead of just playing with them. When
| finally decided what | wanted to do for a profession, |
chose to follow my dream. | applied to the B Academy
Amsterdam and graduated with a degree in Fashion
Styling in 2008. In 2010, | got a Facebook message
from the Flowers and Pearls vintage shop mentioning
that if | was ever in need of clothing, they would love

to help me out. From there we began a very successful
collaboration. My interest in vintage fashion has only

grown deeper ever since.

What's the best way to wear vintage fashion?

| think that every fashionista should decide for herself if
she wants to mix and match styles or go for a completely
vintage look. | really like to mix and match modern styles
with vintage fashions to create a unique look. | love the
challenge of creating a complete outfit composed of
clothes from “back then” and modern fashions in which
the result takes the look to an original “now.”

What are the vintage pieces in your own wardrobe
that you are most in love with?

My favourite vintage pieces are a long, high-waist
violet skirt with a beautiful embroidered design on the
front and a golden clothing pin with a huge black stone
setting and decorated with adorable little chains, and ...
(laughing)

What's the best way to shop for vintage fashion?

My advice to every fashionista who wants to discover
vintage fashion is to just get out there and shop! For me,
shopping for vintage fashion is like an adventure that
takes me on ajourney back in time. Of course there are
specialised vintage fashion stores that make life easy
for you. It might take a lot of patience, persistence and
perseverance, but paying close attention when visiting
flea markets and secondhand clothing stores can also be
very rewarding.



Photography / BRANDON VOIGHT @ Voight Photography and Design
Model / ALEX WALLACE @ AVA Model Management

Make-up / KATRINA KYRIACOU & SYLWIA LUKOSZ Hair / CHELSEA WEI
Designers for all apparel / WHITNEY TAYLOR & TATUM MACARTNEY
Creative Direction / ALLISON VOIGHT




hey call her Goddess. Mortal born, she was
destined to a life of fragility. That was until the
Fates offered her an exchange,
“Child, we three come from beyond space and time.
We offer you immortality for your enlaced beauty.
The rise of the new moon waits for your answer.”

For days the Child wandered and wondered. Did she
value her beauty over life, or was it life over beauty?
On the eve of the new moon, the Child pensively
approached Mother Wolf and told her about the offer
made by the Fates.

Mother Wolf spoke,

“the Fates are cunning and treacherous. Be careful. What
they offer is not what they want. What they want is not what
you have.”

The Child understood what was to be done. At the
rise of the new moon, the Fates sought the Child for
her answer.

The Child spoke, “it is not beauty | seek, nor immortality |
desire. Neither is of importance to me, so | give both freely.
What | value is beyond what the Fates can provide. My
destiny is my own.”

With those words the Child took control of her destiny.
Enraged, the Fates sought to punish her. Mother Wolf
stepped out from the shadows and spoke, “the Child
belongs to no Fate. Go! You no longer have power here.”

The Fates left without their gifts of immortality and
enlaced beauty.

With the setting of the moon and rising of the sun, the
Child was reborn as Goddess.
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Runway
African Fashion Week New York
Fashion Designer / [LL-LA-LA DESIGNS
Photos / AVALONI STUDIOS NY
Make-up / RENARDA JOY

Royal Metal Clutch Collection (Royal MC)
Fashion Designer / ILL-LA-LA DESIGNS
Photos / ILL-LA-LA PHOTOGRAPHY
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Model / JASMINE (The Agency Models)
Photography / KRISTINA YENKO
Make-up / EMMILY BANKS
Hair / VANESSA HENWOOD
Styling / KATH PURKIS
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MARCH'S RECIPE

MDA S
HAPPY
WEE S

Recipe / MISA OHASHI, Pétissiére Photography / KiiT/www.kiit.jp
Text / MARI NEGISHI / nyami-nyami.cocolog-nifty.com

Misa has been crafting sweets for fine restaurants and
popular cafes for 10 years and also works as a food
coordinator. Her delicious, easy-to-prepare original recipes
are created to make the most of seasonal ingredients and
occasions and have garnered praise in many magazines.
These recipes have been carefully selected for En Vie
readers and can easily be made at home.

MARCH RECIPE 1.
APPLE AND CARROT
YOGURT DRINK

Ingredients
Apple 1/2
Carrot 1/4
Yogurt 100cc

Milk (or soy milk) 100cc
Lemon juice (to taste)

Recipe

1. Peel the carrot and apple and cut them

to appropriate sizes.

2. Put allingredients in a blender and mix well. You can
also add honey if you like.

MARCH RECIPE 2:
STRAWBERRY
YOGURT MOUSSE

The sweet, sour aroma and light pink colour is rich
with spring charm, and the sweet taste and soft, melty
texture is sure to make you smile.

Ingredients

Yogurt 200g

Granulated sugar 20g
Cream 100g

Gelatine 5g

Strawberries 120g (approx.)
Granulated sugar 12g (10% of the total materials)

Recipe

Drained Yogurt

Pour the yogurt into a sieve lined with a paper towel.
Cover with plastic wrap and let sit for about half a day. If

the room temperature is too hot, place in the refrigerator.

Jam

Wash the strawberries and remove the tops. After
draining the water, sprinkle with sugar and let sit. Once
the moisture starts to get drawn out, warm at a low heat
(and make sure that the colour doesn't change).

1. Pour the cream into a bowl and whip with ice until it starts to take shape.

2. Dissolve the gelatine according to the directions on the package.

3. Put the chunks from the strawberry jam into the cream and mix, then add and mix
inthe yogurt.

4. Pour in half of the gelatine and mix quickly, then pour the mixture back into the
gelatine bowl and mix immediately.

5.Placein the refrigerator and let harden.

6. Heat the liquid portion of the jam slightly to make a sauce.

7.Shape it just before eating and cover it with sauce.
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.

BY HEPZIBAH

Illustration / ANNA JASINSKI
www.annajasinski.com -

ou are bursting with health and

V|tality this month, almost too
much at times, which could make you
a bit "devil may care" and accident-
prone. Your birthday marks a new
beginning and a time to start living
out your fantasies. In the second half
of March, your desire for personal
freedom could lead to frustration
and a need for compromise.

TAURUS 4/20 - 5/20

v

uIIs have a hotline to the

universe this month, giving you
increased intuition and the ability
to set trends and influence thought.
Be careful this doesn’t lead to
conflictin your Iove relationships.
And whilst gazing at the stars, don’t
neglect your body, especially your
feet and ankles.

GEMINI 5/21 - 6/21

v

wins are in a bit of a whirl this
month; events are moving

" faster and your goals will come

within reach. However, you need to
slow down and be more meticulous

~  with things. This is a great time

for socialising and meeting new
people, but some old friendships
may be tested.
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VIRGO 8/23 - 9/22
Id patterns must be br k
before newkéfhd exci

things can come into you!
rid of possessions that clut
home, ways of thinking that h|nder
your progress and destructlve
emotions that tie you tQ the pasf ‘
New experiences are waltlng to

s flood into your life; expect some
strange synchronicity this month. 1

SCORPIO 10/23 - 11/21

i
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increase as t ) rogresses.

Whether through hard work or
advancements in your cafeer,
money comes to you from the 20th
onwards. Put love and relationships
on the back burner, you're just
not in the mood; though a chance
meeting with an old flame could
snap you out of it.

SAGITTARIUS 11/22 - 12/21

Love and harmony abounds,
especially for attached Saggs,
who could well experience a second
honeymoon with their loved one. For
singles, you will feel like retreating to
the safety of home and family. Either
way, follow your heart. At work,
follow your instincts and stay out of
the line of fire.

RN 12/22 - 1/19

You will feel caught up in a series
of ever faster moving events
that could result in shake-ups in
many areas of your life. You may

. feel like you're under attack, so be

careful not to let stress affect your
health. Take this time to catch up
with any old friends you have not
seen in a while. Your sweet side will
endear you to those that matter.

AQUARIUS 1/20 - 2/18

Water bearers may have felt
a quickening in their lives
lately. You only have to think of
something and it happens; this is
the cosmos pushing you in the right
direction. This is an exciting and
creative time. Just be careful not
to let your hungry mind go spinning
out of control or sleeplessness
could result.

PISCES 2/19 - 3/20

Love is pursuing you this month
as, thanks to the influence of
Mars, your charisma makes you
irresistible to those around you.
But be careful how you use this
energy; desire can swiftly turn
to conflict and impatience. This
is an excellent time for changing
directions in your career or trying
something new.






