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Te x t  /  AYA  I G A R A S H I    Tr a n s l a t i o n  &  E d i t  /  S A R A  A I  C O E

+1 G LOBAL KIDS FASHION WEEK
Japanese label White Mountaineering will 

S p o n s o r e d b y A l e x a n d A l e x a ,  t h e g l o b a l 

s t y le d e s tinatio n f o r kids ,  th e f ir s t eve r 

Global Kids Fashion Week (GKFW) will be 

held in London this spring. The event will 

feature clothes from established designers 

such as Paul Smith Junior, Junior Gaultier, 

Chloe, Little Marc Jacobs, Diesel and Tommy 

Hilfiger as well as emerging labels like Rachel 

Riley and Finger in the Nose.  For more info, 

check out: w w w.store.alexandalexa.com/

global-kids-fashion-week.

I l l u s t r a t i o n  &  C o n c e p t

A N N A  B O U R S
w w w. a n n a b o u r s . c o m

1  FASHION 2.0 AWARDS 2013
The fashion verdic t is in; nominations for the Fashion 

2.0 Awards 2013 have been announced. Organised by lifestyle 

web marketing company Style Coalition, the awards weigh up 

the most popular trends in online fashion. Two new categories 

have been added for the 2013 awards, “Best Pinterest ” and 

“Best Fashion Startup.” Donna Karan, Marc Jacobs and Bergdorf 

Goodman are all up for a whopping five awards. So which fashion 

giant will be crowned the king or queen of the c yber world? 

Results will be out on March 13th. 

2  BEYONCE WORLD TOUR
Beyonce, aka Sasha Fierce, has just announced her world 

tour. Beyonce is finally back in the performing game after giving 

birth to her first child last year. Her halftime performance at 

this year’s Super Bowl showed the world that she hasn’t lost her 

fierceness and she’s stronger than ever. Rumour has it that there 

is also a new album in the works. Looks like the world will be 

seeing a whole lot of Beyonce this year.

3  ALE BY ALESSANDRA
V i c t o r i a ’ s  S e c r e t  m o d e l  a n d  m o t h e r  A l e s s a n d r a 

A m b ro sio ha s a n n o un ce d that sh e w ill  b e la un c hin g a n ew 

fashion label called Ale by Alessandra in 2014. The model mom 

is collaborating with Cherokee and the designs will hit Latin 

America first. In a statement, Ambrosio has said that the label 

will be representative of her life, experiences and style. Her sexy 

creations will be released in the spring of 2014.

4  RED NOSE DAY 2013
With Stella McCartney designing this year’s campaign 

T-shirts, Red Nose Day has never looked so fashionable. The 

charity event was started in England in 1988 to provide support 

for UK youth and victims of abuse as well as lifesaving supplies 

and ser vices to communities in Africa. The T-shir ts are ver y 

limited with only 25 shir t s made. Each design is unique and 

features an iconic image of the Beatles, Tommy Cooper, Marilyn 

Monroe or Kate Moss.

5  DIET COKE DESIGNERS 2013
D i e t  C o k e  j u s t  g o t  e v e n  t a s t i e r.  M a r c  J a c o b s  h a s 

collaborated with the beverage company to bring us three very 

cute and oh so Marc Jacobs Diet Coke can designs. The limited 

edition c ans represent female emp owerment and feature a 

different woman from the eighties, nineties and noughties. You 

won’t want to dispose of these cans in the recycling bin.

6  PHILLIP LIM’S AGENT 3.1
Fashion de sign er Phillip Lim is going global with th e 

b r a n d ’s  n e w  i O S  a p p  f o r  A p p l e  d e v i c e s .  T h e  2 013  s p r i n g 

campaign entitled “A gent 3.1” was released on Februar y 4th 

and combines print, media and out-of-home advertisements. 

The app allows people to unlock hidden content, view behind-

the-scenes video and buy products by scanning the ads. Lim is 

a per fect example of how designers are finding creative and 

innovative ways to utilise the digital age to promote their brand.

7  LACOSTE ON FACEBOOK
Another brand utilising the c yber world is L ACOS TE. 

To celebrate L ACOS TE’s 80 th bir thday, the French label has 

released customising kits to design your very own polo shirt. 

Twelve dif ferent styles will be available through their online 

store on Facebook . Log in quickly, because only 8 0 kit s will 

be available. 

News
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SHIPWRECKED
P h o t o g r a p h y  /  S TA C I A  L U G O  /  w w w. s t a c i a l u g o . c o m 

S t y l i n g  +  C r e a t i v e  D i r e c t i o n  /  S Y D N E Y  B A L L E S T E R O S  /  w w w. s y d e n y b a l l e s t e r o s . c o m 

M o d e l  /  H A N N A H  B R Z E Z I N S K I  /  @  F O R D / R B A 

M a ke - u p  /  TA N G I E  D U F F E Y 

H a i r  /  R A U L  M E N D OZ A 

Wa r d r o b e  /  B L A C K  C AT  V I N TA G E  /  w w w. b l a c kc a t v i t n a g e . c o m

19 5 0 s  L I F E  P R E S E R V E R 

B r i e f s  /  A M E R I C A N  A P PA R E L

19 4 0 s  VA N I T Y  FA I R  R O B E  ( f r o m  s l e e p w e a r  s e t ) 

 19 7 0 s  P I S C E S  P E N D A N T  N EC K L A C E

 c i r c a  19 74  Q U A R T E R  B R A C E L E T

 S h o e s  /  T O R Y  B U R C H

B r i e f s  /  A M E R I C A N  A P PA R E L

E D ITO RIAL
En Vie
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19 6 0 s  S T R I P E D  A - L I N E  D R E S S

19 7 0 s  O V E R S I Z E  L I N K  B R A C E L E T

S h o e s  /  P H I L I P  S I M O N  A B B E



19 6 0 s  P L I S S E  T U N I C  +  PA N T  S E T

 19 6 0 s  T R I C O L O R  H A N D B A G

 19 6 0 s  D O U B L E  D R O P  E A R R I N G S

S h o e s  /  T O R Y  B U R C H 

S T.  J O H N  S U I T  J A C K E T  ( F R O M  F U L L  S U I T )

19 7 0 S  O V E R S I Z E  L I N K  B R A C E L E T

19 6 0 S  M O N E T  B A N G L E

19 6 0 S  L I S N E R  N EC K L A C E

19 6 0 S  C A B O C H O N  R I N G ,

B r i e f s  /  A M E R I C A N  A P PA R E L

S h o e s  /  G U E S S  B Y  M A R C I A N O

S u n g l a s s e s  /  M O D E L' S  O W N 



I t ’s hard to lo ok at Dan M olloy ’s innovative an d 

u n i q u e ,  n o t  t o  m e n t i o n  d r o p - d e a d  g o r g e o u s , 

photographic style and not be impressed.

This Australia based photographer takes the richest 

and boldest approach to taking photos. You can see it 

in the angle he chooses; it forces you to focus on the 

centre of attention in the shot, bringing life and lush 

colours to the surface. Eye-catching movements, hard 

l in e s a n d b o l d b a c kd ro p s t r a n s f o r m t h e s h ot s in to 

something uniquely different.

 

H e’s f o n d o f  g i v i n g t h e m o d e l s a  b o l d ,  i c o n i c l o o k , 

m a k i n g  t h e  c o l o u r s  h e  u s e s  s t a n d  o u t  e v e n  m o r e . 

W h e t h e r h e u s e s r o u g h c o n t r a s t  o r  s o f t ,  e t h e r e a l 

lighting or he simply presents his photos in raw classic 

black and white, a passionate look is always present.

 

M o ll oy ’s p h o to g r a p hy is  a n e x p r e s si o n o f p u r e a r t 

with fun, playful and sometimes raw turns of light and 

movement, a true feast for the eyes.

 

A s an international photographer, he is given a wide 

a n d colo ur f ul palet te of id eas , cloth e s , m o d els a n d 

locations to work with. He uses them all to the fullest 

whilst allowing his own original and creative st yle to 

shine through.

 

By giving his photos all the imagination and meticulous 

design his imagery contains, he's able to not only reach 

the expectations of his clients, but surpass them.

 

Dan M olloy take s ever y p roje c t to it s f ull  p otential 

w h i l s t  u s i n g  h i s  e n g a g i n g  v i s i o n  t o  c r e a t e  u n i q u e 

combinations of style and class, and he always leaves 

us wanting more.

 

For more info: www.danmolloyphotography.com

SOMETHING 
DIFFERENT

Te x t  /  M I L L I E  K A N A  S L A B Y 

P h o t o g r a p h y  /  D A N  M O L L OY 

M o d e l  /  J U L I A  K  f r o m  D i v i s i o n  M o d e l  M a n a g e m e n t  G o l d  C o a s t  A u s t r a l i a 

(c u r r e n t l y  w i t h  W i l h e l m i n a s  i n  N e w  Yo r k )

M a ke - u p  &  H a i r  /  S AT YA  S C H M I T Z

S t y l i n g  /  K AT H R Y N  E D M O N D S

PH OTO G R APH E R
En Vie
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WUTHERING 
HEIGHTS

P h o t o g r a p h y  /  C AT H  H E R M A N S

A s s i s t a n c e  /  C H R I S C I L I A  T E H U P E I O R I

M a ke - u p  /  J OY  B O S S E N B R O E K

S t y l i n g  /  S O P H I E  D E  B R U I J N

M o d e l  /  S A N N E  H O E K S T R A  @  l i n d a m o d e l s

FA S H I O N
En Vie
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T he fashion wave of the future is flowing towards 

VIVACITA!  T h i s e d g y l a b e l ,  b o r n i n Ta i p e i i n 

2010 from the uber-creative mind of the Instituto 

Marangoni trained designer Chia Jen Chang, breaks 

t h r o u g h  t h e  a n t i q u a t e d  m o u l d s  o f  y e s t e r y e a r ’s 

designs and redefines thinking out side the typical 

f a s h i o n  b ox .    C h a n g  p o s s e s s e s  a  k e e n  t a l e n t  f o r 

breathing new life into classic pieces like the white-

collar shirt, the black blazer and the nav y pea coat 

b y  d e c o n s t r u c t i n g  a n d  t r a n s f o r m i n g  t h e m  i n t o 

separate pieces.

 

V I VACI TA of f e r s s u r p risin g s t r u c t u re s a n d u n i q u e 

details, which allow for the flexibility and versatility to 

personalise or combine pieces.  With a background in 

industrial design, Chang is truly an architect of beauty, 

elevating the conversation of fashion and appealing 

to a e s t h e ti c s e n s e s v ia a n d ro g y n o u s c o n ce p t s a n d 

a minimalis t palet te .  His late s t colle c tion “Brea ch” 

e p i to m is e s t h e e s s e n c e o f V I VACI TA ; i t ’s  t h e te a r, 

t h e  b r e a k ,  t h e  s c a r  a n d  t h e  i m p e r f e c t i o n  t h a t  i s 

beautiful.  By courageously focusing on this “breach,” 

which is usually regarded as an unwanted fault, a bold 

and unique identity of self is born and thus the concept 

of ever-changing and ever-being is created.

 

Resting on this idea , the collec tion is peppered with 

a s y m m e t r i c a l  a n g l e s ,  e x t r e m e  p r o p o r t i o n s  a n d 

abstract patterns.  The line is full of exciting twists on 

sophisticated staples; for example, the nav y pea coat 

has op en flaps on the arms that reveal the thatched 

pattern underneath, the white wraparound shirt wraps 

to the shoulder to create a wide collar and the black 

t a p e re d sla c k s h ave e x t r a m a te r ia l  o n t h e to p h a l f 

that gives th em a m ore rela xe d lo ok .  At VIVACITA , 

th e lang uage sp oken is fashion , th e ro ot of which is 

" fre e dom of exp re ssion" ‑ a universal lang uage .  A s 

Chang continues to invent words and phrases with new 

de signs an d pat terns , th e world make s p o etr y with 

each step taken in VIVACITA.

 

For more info: www.thevivacita.com

QUE 
VIVA 

VIVACITA
Te x t  /  E S P E R A N Z A  U R B A E Z 

P h o t o g r a p h y  /  TA K E  YA N G 

M a ke - u p  /  K E V I N  C H E N 

H a i r  /  M AY

M o d e l  /  A L I N A  B U K I N a  @  I M G  M o d e l s

L AB E L
En Vie
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SOPHOS
P h o t o g r a p h y  /  D A N I E L E  R E B EC C H I 

M o d e l   /  S U S A N  L E E  R I G G

E D ITO RIAL
En Vie
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POP
COLOURS

P h o t o g r a p h y  /  S H A N A I  B E LT O N  /  w w w. d a r s h a p h o t o g r a p h y. c o m

M o d e l ,  M a ke - u p  &  H a i r  /  C A S E Y  H O D G I N S

FA S H I O N
En Vie
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JACK 
N 

JILL
P h o t o g r a p h y  /  A D R I E N N E  A N D E R S E N  w w w. a d r i e n n e a n d e r s e n . c o m

M o d e l  /  R O A R I E  Y U M

M a ke - u p  /  C H A N T E L  H Y D E N  /  w w w. b e a u t y b y c h a n t e l . c o m

Wa r d r o b e  /  M O N S T R U O S I T É  b y  D o l l y  D o n s h e y  /  w w w. m o n s t r u o s i t e . c o m

S t y l i n g  /  D A R C Y  R O U H

A 
conversation with photographer Adrienne 

Andersen and designer Dolly Donshey.

 

En Vie: What was the source of your inspiration for 

this photo series?

Dolly: I'm not quite sure where the inspiration for this 

shoot came from . I remember seeing that the theme 

fo r En V ie's Ma rch issu e was "co ntras t " a n d I  think 

A drie n n e a n d I  b ot h c a m e to t h e co n cl u sio n t hat it 

would be a fantastic idea to contrast femininit y and 

masculinity.

Adrienne: The idea itself came from a conversation the 

make-up artist and I had sometime ago. She wanted to 

do makeup in which one half of the model's face was 

feminine the other half was masculine. Dolly sent me 

the theme for the March issue and I thought the theme 

and concept would work well together.

D :  M y s p r i n g /s u m m e r 2 013 c o l l e c t i o n h a s a  l o t  o f 

m e n s w e a r  i n s p i r e d  p i e c e s  a n d  w e  f e l t  l i k e  i t  w a s 

th e m o s t logic al id ea to feature cloth e s that wo ul d 

highlight that contrast; the collection is also a personal 

favourite of mine. It was Adrienne's idea to take it a 

s tep f ur th er an d do th e half-an d-half sh ot with o ur 

model Roarie Yum.

  

H o w d o yo u d i s t i n g u i s h b e t w e e n m a s c u l i n e a n d 

feminine styles in your designs?

D: I never want my female models to "be a man;" I just 

want the illusion of androgyny. I like to create a balance 

between the two sides. For example, if I put a model in a 

masculine suit, she'll be topless underneath the jacket; 

the exposure of skin around her collarbone brings out 

the femininity and sex appeal of the overall look.

  

How did you maintain this delicate balance in your shots?

A : My photography is ver y feminine in general. I like 

pretty things, so this concept was challenging for me in 

that I had to bring a believable element of masculinity 

into the photos. That's where Dolly's designs played a 

huge part. Coupled with Roarie's androgynous look, it 

brought out something in me and my work that was new 

and exciting.

  

H o w d o yo u d i s t i n g u i s h b e t w e e n m a s c u l i n e a n d 

feminine styles in your own wardrobe?

A: When I wear something I consider masculine, I like 

to pair it with something feminine to balance it out. For 

the most par t , I 'm a jeans and T-shir t person, but I 'll 

wear leopard print flats and big girly accessories too.

D :  I ' m  a  v e r y  f e m i n i n e  p e r s o n  a n d  I  h a v e  a  v e r y 

feminine shape, so I find it hard to pull off a masculine 

look ef fec tively. When I want to rough it up a little, I 

wear combat boots; combat boots automatically make 

you feel strong and power ful. When tr ying to pull of f 

a m ore masculin e lo ok , I opt for tailored pieces like 

structured pants or a great jacket.

  

What message do you want your audience to take 

away from these shots?

D: I don' t think th ere's really a m e ssage as m uch as 

there is a feeling to take away from the series. Roarie, 

even in her masculine state, is very seductive. There is 

an ef fortless beauty in the way this shoot was styled 

and shot.

A: If there's any message to be found in it , it would be 

to have fun with your wardrobe. Dolly's right in that 

Roarie's look is ver y seductive; a sex y woman is sex y 

regardless of what she wears.

  

What do you think of androgyny in fashion? Do unisex 

collections have a place in the fashion world?

D: I love androgyny in fashion. I love the fact that there 

are no rules when it comes to unisex collections.

A: I love unisex collections. I think they're fun and edgy 

and I admire any woman or man who can pull off that look.

CO NVE RSATI O N
En Vie
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DUPLICITY
P h o t o g r a p h y  /  T H U Y  V O

M o d e l  /  J A S M I N E  @  D E P  M O D E L S

M a ke - u p  /  L A  T OYA  AV I L A

H a i r  /  K I R S T I N  F O R B E S

Wa r d r o b e  /  L U L U  E .  B E B E

FA S H I O N
En Vie
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THREE’S 
A CROWD
Te x t  /  B R O O K E  R E N A I  C R O W  /  w w w. g a r b e d g e . c o m . a u 

P h o t o g r a p h y  /  T R I S TA N  P E T E R  /  w w w. t r i s t a n p e t e r. c o m 

M o d e l ,  H a i r,  M a ke - u p  &  S t y l i n g  /  R I E LY  S AV I L L E

E D ITO RIAL
En Vie
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P e r s o n a l i t i e s  c a n  c h a n g e ,  e s p e c i a l l y  t h o s e  o f 

women. Quivering lips, strong jaws, fierce eyes 

and fumbling hands reveal her many sides. Despite her 

beauty and strong wardrobe, she too can suffer the ills 

of uncertainty and biology. Is it nature that causes her 

to shift moods so easily? Or is she being conditioned by 

those around her?

Muted colours and shadow y lines add to the myster y 

o f  h e r u n c o v e r e d s i d e s .  We c a n s e e i n t o t h e m w i t h 

carefully guided lights; her heart is exposed, allowing 

u s  t o  p e e r  p a s t  a  f e m i n i n e  f a c a d e .  B u t  w h a t  l a y 

underneath? . . . An uncontested mesh of fleshy softness 

and melting momentary moods.



VISIONS
P h o t o g r a p h y  /  O LYA  L O N D O N

D e s i g n  /  A G N E  A L A B U R D A I T E

M a ke - u p  /  M A R I J A  U N K I N D

M o d e l  /  M I G L E  T U B Y T E

19 4 0 s  S i l k  C h a r m e u s e  B e d  J a c ke t

19 4 0 s  S i l k  C h a r m e u s e  Ta p  P a n t i e s

19 6 0 s  P e a r l  L o o p  E a r r i n g s

19 6 0 s  G o l d  L a m é  G l o v e s

S h o e s  /  I VA N K A  T R U M P

FA S H I O N
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19 5 0 s  L a m é  &  Ve l v e t  B u b b l e  D r e s s  &  J a c ke t

L o r g n e t t e  /  S T Y L I S T ’ S  O W N

19 6 0 s  B l a c k  B u t t o n  W r i s t  O p e r a  G l o v e s

R h i n e s t o n e  N e c k  P i e c e  /  R A Z Z L E  D A Z Z L E  V I N TA G E 

B r a  /  S T Y L I S T ’ S  O W N



LEADER 
OF THE

 PACK
Te x t ,  P h o t o g r a p h y  &  S t y l i n g  /  T I J A N A  L I L I C

M a ke - u p  /  C L A R E  M A C    H a i r  /  M A R E E  G I G L I A

M o d e l  /  J A S M I N E  WAT E R S  @ S c e n e  M o d e l  M a n a g e m e n t

D r e s s  /  C A N D I C E  J A D E

N u d e  M e s h  B o d i c e  &  P a n t s  /  E M M A  J E A N  WA R D

PH OTO G R APH Y
En Vie
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T h e  c o n c e p t  f o r  t h i s  s e r i e s  c a m e  f r o m  m y 

c h i l d h o o d .  I  h a v e  a l w a y s  l o v e d  a n i m a l s , 

especially dogs, and domestic dogs are descendants 

of the grey wolf.

Coincidentally, my hometown of Vukovar in Croatia 

d erive s it s na m e f ro m th e S lavic wo rd fo r wolf ;  th e 

Vuka (“wolf”) river flows through the city. When I was 

little, my grandfather used to tell me stories from his 

childhood. The story of his grandfather's death is one 

that haunted me; he was mauled by a pack of wolves 

w h i l s t  p r o t e c t i n g  h i s  f l o c k  o f  s h e e p  d u r i n g  a  c o l d 

winter. When I was growing up in Vukovar, there were 

a lot of stray dogs on the streets and I would feed them 

my lunch on the way to school. I was always surrounded 

by a pack of dogs, following me everywhere I went. This 

memory is the source of my inspiration for the editorial. 

I  s trive to exp ress myself in th e images I c apture . A 

lot of the time it happens at a subconscious level, but 

sometimes it's about telling a story from my childhood 

or forming a connection to those experiences. 

 

I sourced garments for the shoot from three designers, 

Megan Salmon, Candice Jade and Emma Jean Designs. 

I  was lo oking for co oler ton es with a feminin e lo ok . 

M e g a n S a l m o n i s  a n e s t a b li s h e d d e si g n e r i n P e r t h 

and Candice Jade and Emma Jean Designs are fresh , 

up -an d- coming lo c al design ers from th e sam e area . 

I  at ten de d C an dice Ja de's gra duation f ashion sh ow 

and thought her designs were stunning; I immediately 

contacted her about using them for the editorial. When 

I  a p p ro a c h e d Em m a J e a n D e si g n s to s e e i f  s h e h a d 

anything that would fit with the project's concept, she 

was coincidentally in the process of making wolf print 

pants and a bodysuit. It was great timing.

 

For more info: www.tijanalilicphotography.4ormat.com





WILD
FLOWER

P h o t o g r a p h y  /  L A U R E N  G H E R A R D I

S t y l i n g  /  A R G I E  M I T R A

H a i r  /  H O L L A N D  M O R G A N

M o d e l  /  C O U R T N E Y  B E A C H

P i n k  D r e s s  &  C r o c h e t  d r e s s  /  A R R O G A N T L O V E S O R I G I N A L

B e l t  /  D & O

L a c e  b o d y s u i t  /  A R R O G A N T L O V E S O R I G I N A L

E D ITO RIAL
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B l a c k  S e q u i n  To p  /  A R R O G A N T L O V E S O R I G I N A L 

L e o p a r d  l a c e  d r e s s  /  A R R O G A N T L O V E S O R I G I N A L

T i g h t s  /  U O

S h o e s  /  EC O T E



S t o r y   /  M U T E D  T H O U G H T S

P h o t o g r a p h e r   /  TJ  M A N O U  /  w w w. t j m a n o u . c o m 

H a i r  &  M a ke - u p   /  K AT H L E E N  T Y

M o d e l   /  M EG A N  P O R M E R

FIGHTER

M egan Pormer says that she was ver y luck y to 

have the family she had when she was growing 

up. Education was a high priorit y for her father in 

par ticular; she studied in Europe and received her 

postgraduate degree three years early.

Studying in London allowed her the opportunity to start 

modelling, something she's deeply passionate about. She 

maintained a delicate balance, working on university 

assignments whilst make-up artists got her ready for 

shoots. "My parents didn't see modelling or acting as 

lucrative or beneficial, so it was a constant struggle for 

me," says Megan. "I wanted to make them happy without 

denying myself what I believed to be my calling."

 

S h or tly af ter gra duation , sh e was remin de d of h ow 

unpredictable life is; in the blink of an eye, her father 

was taken from her along with everything familiar. His 

accidental death sent her family into a tailspin. "It was an 

awful time for all of us," recalls Megan.

 

T h ere were many days w h en sh e wante d to give up, 

but through it all she couldn’t stop thinking about her 

father's very last words to her. "He said that I’d received 

my educational degree and his dream for me had been 

fulfilled and now I could pursue whatever I love to do 

with his full support." She learned that one can either 

be crushed by tragedy or take it as a challenge. Megan 

chose the latter. “Here was my chance to experience 

new opportunities and to make the life for myself that 

I knew was waiting for me if I just took the first steps.” 

That meant moving to Los Angeles and star ting over 

completely. Sometimes the scariest choices in life are 

the most imp or tant , and this brave leap has already 

changed Megan’s world. 

 

S ometimes , all you hear in Holly wood are stories of 

struggle and discouragement. Like many people before 

her, Megan moved to Los Angeles with a dream . She 

made the choice to take on this new chapter of life with 

fresh eyes and a positive attitude. “I make things happen 

... and because of who I am, I have done just that.”

 

M o delling an d a c ting are a huge par t of wh o M egan 

Po r m e r is .  T h e s e t wo p a s sio n s s u s t ain e d h e r w h e n 

e v e r y t h i n g  e l s e  f e l l  a p a r t ,  c o n v i n c i n g  h e r  o f  h e r 

calling. She is greatly inspired by Rosie Hunting ton-

W h i t e l e y  a n d  w o u l d  l o v e  t o  f o l l o w  a  s i m i l a r  p a t h . 

“Since moving to L A , I have met some amazing people 

and learned so much about myself. It truly is a whole 

new world for me here.”

 

She continues to push to make her dreams a reality. “I 

will always remember where I have been and how fragile 

life is, and I know that there are no guarantees.” Her goal 

is to keep growing and keep moving forward. Life is not 

always kind, but Megan believes that it is always worth 

living. And the best is yet to come.

N E WCO M E R
En Vie
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AT A 
GLANCE

Te x t  /  E R I K A  M A I O 

P h o t o g r a p h y  /  R A M I N  D E R AV I A N  /  w w w. d e r a v i a n . c o m

M o d e l  /  L I N D S E Y  @  C o r e s t o n e  M o d e l s

S t y l i n g  /  A S H L E Y  E L I Z A B E T H

M a ke u p  &  H a i r  /  V I V I E N N E  L E E

R e d  d r e s s  /  R E D  M A X  S T U D I O

S h o e s  /  D AV I D  D I X O N

T he roots of fashion photography can be traced 

back to the 1800s and has since been developed 

with interest and passion to the present day. 

Ev e n n o w i t ' s  s t i l l  e v o l v i n g .  W i t h t h e  a i m t o  o p e n 

p eople’s minds and get them to see fashion through 

the eyes of talented artists, the combination of fashion 

an d p h otograp hy f ur th ers th e idea that b eaut y an d 

a r t  c a n  w a l k  h a n d - i n - h a n d  a l o n g  t h e  s a m e  p a t h . 

Ever y photographer sees thing s in a dif ferent light , 

making each individual's work unique and essential . 

Colours , shap es , loc ations , p oses , shadows , themes 

and techniques are just a few of the elements that the 

two fields have in common, their means of influencing 

each other. The photographer’s purpose is to create a 

connection between the work of the designer and the 

way it ’s perceived so that it can be translated to the 

audience. With a stylist's direction, the photographer 

is able to convey a designer's brilliant ideas to such 

ef fec t that the subjec t speaks direc tly to the reader, 

even only at a glance.

PH OTO G R APH Y
En Vie
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P h o t o g r a p h y  /  T E R R E N C E  L E W I S  /  p h o t o l e w.w i x . c o m / t e r r e n c e l e w i s p h o t o g r a p h y # !

S t y l i n g  /  A L I  L E V I N E  /  w w w. a l i l e v i n e d e s i g n . c o m

S t y l i n g  A s s i s t a n c e  /  R A C H E L  P O L L E N

H a i r  /  L AT R I N A  G O D F R E Y    M a ke - u p  /  K AT H R Y N  E D D I N G S

Te a l   D r e s s  /  S H E K H A R  R A H AT E

N e c k l a c e  /  E Z Z A

B r a c e l e t s ,  R i n g s ,  E a r r i n g s   &  H e a d b a n d  /  M A R I A N N A

C o r s e t  /  D I P  I N  L A

S t a t e m e n t  N e c k l a c e  /  K E N N E T H  J AY  L A N E

​IF 
ONLY 
FOR 

A DAY

E D ITO RIAL
En Vie
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DEVOTED 
TO 

VINTAGE

E n Vie: Tell us about the vintage looks you selected 

for this shoot.

Marjolein van Soelen: For this shoot, I have selec ted 

a n d co mbin e d vint a ge item s that create a n eleg a nt 

a n d  f e m i n i n e  l o o k  w i t h  i n f l u e n c e s  f r o m  t h e  7 0 s . 

These clothes have been worn by women from several 

European countries and all came together in the Flowers 

and Pearls vintage fashion shop in Rotterdam.

 

What qualifies an article of clothing as vintage?

P r e v i o u s l y w o r n c l o t h e s a r e c o m m o n l y l a b e l e d a s 

vintage. However, this is a mistake. Fashion should only 

be labeled as vintage when the items really take you 

back in time; picture styles from the 20s, 30s, 40s, up 

until the 70s or even the early 8 0s. In terms of price, 

t h is m e a n s t h a t v in t a g e f a s h i o n is  m o re e x p e n si ve 

than secondhand clothing. An easy way to recognise 

authentic vintage fashion that originates before the 60s 

is to check that washing instructions are not included.

 

How did you become interested in vintage fashion and 

how did you first get involved in styling?

I know this might sound like a cliché, but it ’s true: I ’ve 

been interested in fashion ever since I can remember. 

When I was a little girl, I was very creative with styling 

my little dolls, instead of just playing with them. When 

I finally decided what I wanted to do for a profession, I 

chose to follow my dream. I applied to the B Academy 

A msterdam an d gra duated with a degree in Fashion 

St ylin g in 2 0 0 8 . In 2 010 , I  got a Fa ceb o ok m e ssa ge 

from the Flowers and Pearls vintage shop mentioning 

that if I was ever in need of clothing, they would love 

to help me out. From there we began a very successful 

collaboration. My interest in vintage fashion has only 

grown deeper ever since.

 

What's the best way to wear vintage fashion?

I think that every fashionista should decide for herself if 

she wants to mix and match styles or go for a completely 

vintage look. I really like to mix and match modern styles 

with vintage fashions to create a unique look. I love the 

challenge of creating a complete out fit composed of 

clothes from “back then” and modern fashions in which 

the result takes the look to an original “now.”

 

What are the vintage pieces in your own wardrobe 

that you are most in love with? 

M y f avo u rite v in t a g e p i e c e s a re a l o n g ,  h i g h - w a is t 

violet skirt with a beautiful embroidered design on the 

front and a golden clothing pin with a huge black stone 

setting and decorated with adorable little chains, and ... 

(laughing)

 

What's the best way to shop for vintage fashion?

My advice to every fashionista who wants to discover 

vintage fashion is to just get out there and shop! For me, 

shopping for vintage fashion is like an adventure that 

takes me on a journey back in time. Of course there are 

specialised vintage fashion stores that make life easy 

for you. It might take a lot of patience, persistence and 

perseverance, but paying close attention when visiting 

flea markets and secondhand clothing stores can also be 

very rewarding.

P h o t o g r a p h y  /  S A S  T E R P S T R A  /  w w w. s a s t e r p s t r a . c o m

S t y l i n g  /  M A R J O L E I N  VA N  S O E L E N  /  w w w. m a r j o l e i n v a n s o e l e n . c o m

C l o t h i n g  p r o v i d e d  b y  F L O W E R S  &  P E A R L S  /  w w w. f l o w e r s a n d p e a r l s . c o m

M a ke - u p  &  H a i r  /  M A R TA  R O Q U E  /  w w w. m a r t a r o q u e . c o m

M o d e l  /  E S E N I A  N A O U M O VA

AN INTERVIEW 
WITH STYLIST 

MARJOLEIN VAN SOELEN

INTE RVIE W
En Vie
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​NEGA-
TIVE 

SPACE
P h o t o g r a p h y  /  B R A N D O N  V O I G H T  @   Vo i g h t  P h o t o g r a p h y  a n d  D e s i g n

M o d e l   /  A L E X  WA L L A C E  @  AVA  M o d e l  M a n a g e m e n t 

M a ke - u p  /  K AT R I N A  K Y R I A C O U  &  S Y LW I A  L U KO S Z    H a i r  /  C H E L S E A  W E I

D e s i g n e r s  f o r  a l l  a p p a r e l  /  W H I T N E Y  TAY L O R  &  TAT U M  M A C A R T N E Y

C r e a t i v e  D i r e c t i o n  /  A L L I S O N  V O I G H T

FA S H I O N
En Vie
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THE 
GODDESS

Te x t  /  J U N L A H  M A D A L I N S K I

P h o t o g r a p h y  /  S H A N E  R U S S EC K

1 s t  D r e s s  /  G U E S S

2 n d  D r e s s  /  B C B G

T h e y  c a l l  h e r  G o d d e s s .  M o r t a l  b o r n ,  s h e  w a s 

destined to a life of fragility. That was until the 

Fates offered her an exchange, 

“Child, we three come from beyond space and time. 
We offer you immortality for your enlaced beauty. 
The rise of the new moon waits for your answer.”

For days the Child wandered and wondered. Did she 

value her beaut y over life, or was it life over beaut y? 

O n  t h e  e v e  o f  t h e  n e w  m o o n ,  t h e  C h i l d  p e n s i v e l y 

approached Mother Wolf and told her about the offer 

made by the Fates.

 

Mother Wolf spoke, 

“the Fates are cunning and treacherous. Be careful. What 

they offer is not what they want. What they want is not what 

you have.” 

T h e C h il d u n d e r s to o d w h a t w a s to b e d o n e .  At t h e 

rise of the new moon , the Fates sought the Child for 

her answer.

The Child spoke, “it is not beauty I seek, nor immortality I 

desire. Neither is of importance to me, so I give both freely. 

What I value is beyond what the Fates can provide . My 

destiny is my own.”

 

With those words the Child took control of her destiny. 

Enraged, the Fates sought to punish her. Mother Wolf 

stepped out from the shadows and spoke, “the Child 

belongs to no Fate. Go! You no longer have power here.”

 

The Fates lef t without their gif ts of immor talit y and 

enlaced beauty.

 

With the setting of the moon and rising of the sun, the 

Child was reborn as Goddess.

FI C TI O N
En Vie
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P i c t u r e s  /  M E R C E D E S - B E N Z  FA S H I O N

MERCEDES-
BENZ 

FASHION 
WEEK 

BERLIN

R E B E K K A
R U T Z

A D ELIN A IVA N
A NDR A CLITA N
S TEPH A N PELG ER

A D ELIN A IVA N
A NDR A CLITA N

S TEPH A N PELG ER

LEN A
H OS CHEK

R E B E K K A
R U T Z

V L A DIMIR
K AR A LEE V

MIR A NDA
KO NS TA NTINID OU 

RU NWAY
En Vie
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KILIA N 
KERN

HIEN LE

ADELINA IVAN
ANDRA CLITAN
STEPHAN PELGER

A D ELIN A IVA N
A NDR A CLITA N
S TEPH A N PELG ER

A DA M A 
PARIS ,
N O MI BY  
N AO MI

HIEN LE

IRIN A-
S CHROT TER



ALTAROMA
ALTAMODA 
ROME
FASHION
 WEEK

P h o t o g r a p h y  /  A L E S S A N D R O  A N T O N I N I 

R E N AT O

B A L E S T R A

D E L F R A N C E
R I B E I R O

G I A N N I  M O L A R O

G I A N N I  M O L A R O

S U Z A N N E  S U
S C E P T I B L E

G I A N N I  M O L A R O

RU NWAY
En Vie
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G AT TIN O NI

G AT TIN O NI

G AT TIN O NI

G AT TIN O NI

S TELL A
JE A N

MIRELLE
DAG HER 

MIRELLE
DAG HER 



​MARONIE
P h o t o g r a p h y  /  R O X A N N E  L E T T E R I E

A s s i s t a n c e  /  P E T E R  M E I J E RSARLI

SARLI

TO N Y
WARD

TO N Y
WARD

M ARCO
M ARRO NE

SARLI

RU NWAY
En Vie
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​ILL-LA-LA 
DESIGNS

R u n w a y 

A f r i c a n  Fa s h i o n  We e k  N e w  Yo r k

Fa s h i o n  D e s i g n e r  /  I L L- L A - L A  D E S I G N S

P h o t o s  /  AVA L O N I  S T U D I O S  N Y

M a ke - u p  /  R E N A R D A  J OY

 

R o y a l  M e t a l  C l u t c h  C o l l e c t i o n  ( R o y a l  M C )

Fa s h i o n  D e s i g n e r  /  I L L- L A - L A  D E S I G N S

P h o t o s  /  I L L- L A - L A  P H O T O G R A P H Y

ACCE S SO RIE S
En Vie
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SHE 
WAS

Te x t  /  J U L E S  S M I T H

P h o t o g r a p h y,  S t y l i n g ,  M a ke - u p  &  H a i r  /  A R I N A B  P H O T O G R A P H Y

M o d e l  /  L I L L I A  N I C O L E  W Y L I E

She was the one with the fair y tale ending. She was the 

one who changed overnight .  She was the one who was 

blissfully happy. She was the one without a care in the 

world.

S h e did th e thing s that oth er p e ople only dream e d of. 

T h ere was so m uch sh e wante d to do, to play with th e 

angels and dance among the stars; it was all within her 

reach because she loved him.

Ever yone wanted to be with her. She brought the light 

with her everywhere she went.   She had the Midas touch, 

and it was all because she loved him.

S h e  w o u l d  w a k e  e v e r y  d a y  f e e l i n g  g r a t e f u l  f o r  h e r 

for tune. She was in per fect harmony. She had a bounce 

in her step and a sparkle in her eye, she had made it to the 

end of the rainbow.

They said that it wouldn’t last, that it was tainted. Nobody 

could be that happy forever. “Come down to ear th and 

you’ll know that you’re dreaming.  Get your head out of 

the clouds before the storm.”

Out of the blue it came, paralysing her future. It took her 

dreams and hopes and brought her to her knees. Now he’s 

gone an d she no longer has her sunshine. His love ha d 

made her immune. Now, she’s the one with all the pain and 

bitter feelings, a shadow of her former beautiful self. All 

she sees is darkness and confusion, no longer protected 

by the force field that was love. 

FI C TI O N
En Vie
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GOLDEN 
GIRL

M o d e l  /  J A S M I N E  ( T h e  A g e n c y  M o d e l s)

P h o t o g r a p h y  /  K R I S T I N A  Y E N KO 

M a ke - u p  /  E M M I LY  B A N K S

H a i r  /  VA N E S S A  H E N W O O D

S t y l i n g  /  K AT H  P U R K I S

FA S H I O N
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MISA'S 
HAPPY 

SWEETS

M A RCH  R ECIPE  1 : 

APPL E  A ND  C ARROT 
YO GURT  DRINK

M A RCH  R ECIPE  2 : 

S TR AW BERRY 
YO GURT  M OUS SE

Misa has been craf ting sweet s for f ine restaurant s and 

p o p u l a r  c a f e s  f o r  1 0  y e a r s  a n d  a l s o  w o r k s  a s  a  f o o d 

coordinator. Her delicious, easy-to-prepare original recipes 

are created to make the most of seasonal ingredients and 

occasions and have garnered praise in many magazines. 

T h e se re cip e s have b e en c aref ully sele c te d for En V ie 

readers and can easily be made at home.

The sweet, sour aroma and light pink colour is rich 

with spring charm, and the sweet taste and soft, melty 

texture is sure to make you smile.

R e c i p e  /  M I S A  O H A S H I ,  P â t i s s i è r e    P h o t o g r a p h y  /  K i i T /  w w w. k i i t . j p

Te x t  /  M A R I  N EG I S H I  /  n y a m i - n y a m i . c o c o l o g - n i f t y. c o m

> >

>+
+

+

+

Ingredients 

Yogurt 200g

Granulated sugar 20g

Cream 100g

Gelatine 5g

Strawberries 120g (approx.)

Granulated sugar 12g (10% of the total materials)

Ingredients 

Apple 1/2

Carrot 1/4

Yogurt 100cc

Milk (or soy milk) 100cc

Lemon juice (to taste)

Recipe 

Drained Yogurt

Pour the yogurt into a sieve lined with a paper towel. 

Cover with plastic wrap and let sit for about half a day. If 

the room temperature is too hot, place in the refrigerator.

Jam

Wash the strawberries and remove the tops. After 

draining the water, sprinkle with sugar and let sit. Once 

the moisture starts to get drawn out, warm at a low heat 

(and make sure that the colour doesn't change).

Recipe 

1. Peel the carrot and apple and cut them 

to appropriate sizes.

2. Put all ingredients in a blender and mix well. You can 

also add honey if you like.

MARCH ' S RECIPE

1. Pour the cream into a bowl and whip with ice until it starts to take shape.

2. Dissolve the gelatine according to the directions on the package. 

3. Put the chunks from the strawberry jam into the cream and mix, then add and mix 

in the yogurt. 

4. Pour in half of the gelatine and mix quickly, then pour the mixture back into the 

gelatine bowl and mix immediately.

5. Place in the refrigerator and let harden.

6. Heat the liquid portion of the jam slightly to make a sauce.

7. Shape it just before eating and cover it with sauce.

En Vie
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FORECAST FROM THE STARS 

ARIES 3/21 – 4/19

You are bursting with health and 

vitalit y this month, almost too 

much at times, which could make you 

a bit "devil may care" and accident-

prone. Your bir th day marks a new 

beginning and a time to start living 

out your fantasies. In the second half 

of March, your desire for personal 

fre e dom co uld lea d to frus tration 

and a need for compromise.

VIRGO 8/23 – 9/22

Ol d  p a t t e r n s  m u s t  b e  b r o k e n 

b e f o r e  n e w  a n d  e x c i t i n g 

things can come into your life. Get 

rid of possessions that clutter your 

home, ways of thinking that hinder 

y o u r  p r o g r e s s  a n d  d e s t r u c t i v e 

em otio n s that tie yo u to th e pas t . 

N e w  e x p e r i e n c e s  a r e  w a i t i n g  t o 

f l o o d i n to y o u r l i f e ;  e x p e c t  s o m e 

strange synchronicity this month.

CAPRICORN 12/22 – 1/19

You will feel caught up in a series 

o f  e v e r  f a s t e r  m o v i n g  e v e n t s 

t h a t  c o u l d  r e s u l t  i n  s h a ke - u p s  i n 

m a n y  a r e a s  o f  y o u r  l i f e .  Yo u  m a y 

feel like you're under attack, so be 

careful not to let stress af fect your 

h ealth .  Ta ke this t im e to c atc h up 

w ith a ny ol d f rie n ds yo u have n ot 

seen in a while. Your sweet side will 

endear you to those that matter.

GEMINI 5/21 – 6/21

Twins are in a bit of a whirl this 

m o n t h ;  e v e n t s  a r e  m o v i n g 

f a s t e r  a n d  y o u r  g o a l s  w i l l  c o m e 

within reach. However, you need to 

slow down and be more meticulous 

w i t h  t h i n g s .  T h i s  i s  a  g r e a t  t i m e 

f o r  s o c i a l i s i n g  a n d  m e e t i n g  n e w 

p e o p l e ,  b u t  s o m e o l d f r i e n d s h i p s 

may be tested.

SCORPIO 10/23 – 11/21

Th e  e m p h a s i s  t h i s  m o n t h 

i s  o n  f i n a n c e s ,  w h i c h  w i l l 

increase as the month progresses. 

W h e t h e r  t h r o u g h  h a r d  w o r k  o r 

a d v a n c e m e n t s  i n  y o u r  c a r e e r , 

money comes to you from the 20th 

onwards. Put love and relationships 

o n  t h e  b a c k  b u r n e r,  y o u ’ r e  j u s t 

n ot in th e m o o d; th o ug h a c ha n ce 

m e e t i n g  w i t h  a n  o l d  f l a m e  c o u l d 

snap you out of it.

CANCER 6/22 – 7/22

Crabs, focus on your career this 

m o n t h a n d ,  d e s p ite t h e m a ny 

s e i s m i c  s h i f t s  i n  y o u r  w o r k p l a c e , 

yo u will  com e o ut on top . T his is a 

good time for finances too as money 

s e e m s  t o  b e  f a l l i n g  i n t o  y o u r  l a p . 

Energy levels, on the other hand, are 

low. Don’t be ashamed to take a nap 

when you need it.

SAGITTARIUS 11/22 – 12/21

Lo v e  a n d  h a r m o n y  a b o u n d s , 

e s p e cia ll y f o r at t a c h e d S a g g s , 

who could well experience a second 

honeymoon with their loved one. For 

singles, you will feel like retreating to 

the safety of home and family. Either 

w a y,  f o l l o w  y o u r  h e a r t .  A t  w o r k , 

follow your instincts and stay out of 

the line of fire.

LEO 7/23 – 8/22

Physical desire is never far from 

the Lion’s mind and a chance for 

some passion an d romance c an b e 

found almost any where this month, 

even in the most unexpected places. 

It 's time to get rid of old bag gage; 

d o  a  s p r i n g  c l e a n i n g  o r  d e t o x i f y, 

because decisions have to be made 

after the 20th.

PISCES 2/19 – 3/20

Love is p ursuing you this m onth 

a s ,  t h a n k s  t o  t h e  i n f l u e n c e  o f 

M a r s ,  y o u r  c h a r i s m a  m a k e s  y o u 

i r r e s i s t i b l e  t o  t h o s e  a r o u n d  y o u . 

B u t  b e  c a r e f u l  h o w  y o u  u s e  t h i s 

e n e r g y ;  d e s i r e  c a n  s w i f t l y  t u r n 

t o  c o n f l i c t  a n d  i m p a t i e n c e .  T h i s 

i s  a n  e x c e l l e n t  t i m e  f o r  c h a n g i n g 

direc tions in your career or tr ying 

something new.

TAURUS 4/20 – 5/20

Bu l l s  h a v e  a  h o t l i n e  t o  t h e 

universe this month, giving you 

increased intuition an d the abilit y 

to set trends and influence thought. 

B e  c a r e f u l  t h i s  d o e s n ’ t  l e a d  t o 

conflic t in your love relationships. 

And whilst gazing at the stars, don’t 

neglec t your body, esp ecially your 

feet and ankles.

LIBRA 9/23 – 10/22

This is a hectic month for Librans, 

e s p e c i a l l y  c o n c e r n i n g  f a m i l y 

matters. Loved ones will look to you 

for advice and support, and at times 

it may feel like just getting to the end 

of March will be a victory. There will 

be enough time to focus on yourself 

as well; faith and trust will get you by.

AQUARIUS 1/20 – 2/18

Wa t e r  b e a r e r s  m a y  h a v e  f e l t 

a  q u i c k e n i n g  i n  t h e i r  l i v e s 

l a t e l y.  Yo u  o n l y  h a v e  t o  t h i n k  o f 

s o m e t h in g a n d i t  h a p p e n s ;  t h is  is 

the cosmos pushing you in the right 

d i r e c t i o n .  T h i s  i s  a n  e x c i t i n g a n d 

c reati ve tim e .  J us t b e c a re f ul  n ot 

to let your hungry mind go spinning 

o u t  o f  c o n t r o l  o r  s l e e p l e s s n e s s 

could result.




